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Abstract
Background Seeking COVID-19 information promotes individuals to adopt preventive behaviors, including wearing 
a mask, social distancing, staying away from risky places, and washing hands. This study aims to investigate which 
information and sources individuals relied on in seeking COVID-19 information and further examine their roles in 
individuals’ adoption of preventive behaviors.

Methods Through a statistical analysis of 1027 valid responses from citizens in different Chinese cities in 2022 to the 
self-designed items in an online survey, this study identified individuals’ preferred information sources and content 
on COVID-19. Regarding the information sources and content, the study used multiple regression analysis to examine 
their associations with individuals’ preventive behaviors, and further applied fuzzy-set qualitative comparative analysis 
(fsQCA) to explore their configurations that increase the likelihood of individuals adopting preventive behaviors.

Results Individuals preferred information about the newest prevention and control policies, precautions and 
treatment, and symptoms from the sources of workplace and community, social media, and social live streaming 
services. Additionally, individuals’ preventive behaviors were positively related to the workplace and community 
(β = 0.202, p <.001), social live streaming services (β = 0.089, p <.01), government department websites (β = 0.079, 
p <.05), television (β = 0.073, p <.05), and online news media (β = 0.069, p <.05), but were negatively associated with 
newspapers (β=-0.087, p <.05). Regarding information content, precautions and treatments (β = 0.211, p <.001), the 
newest prevention and control policies (β = 0.173, p <.001), symptoms (β = 0.152, p <.001), and official rumor-dispelling 
information (β = 0.082, p <.05) had a positive relationship with individuals’ preventive behaviors. In addition, fsQCA 
results presented eight configurations that promote individuals to adopt preventive behaviors. The total coverage 
and solution consistency values were 0.869 and 0.987, respectively. Furthermore, COVID-19 information content, the 
sources of social media and interpersonal sources, and official news media played an essential role in increasing the 
likelihood of individuals adopting preventive behaviors.
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Background
On 5 May 2023, the WHO Director-General announced 
that COVID-19 no longer constitutes a public health 
emergency of international concern [1]. The pandemic 
would not end without efforts made by every individual 
in the past almost four years [2–4]. Adopting preventive 
behaviors, such as wearing a mask, washing hands, and 
social distancing, was an essential and effective effort 
that individuals were likely and able to make [4–6]. These 
behaviors contribute to preventing disease spread and 
protecting individuals themselves [7, 8]. So, many stud-
ies investigated what stimulates individuals to adopt the 
preventive behaviors, including protection motivation 
[9], personal values [10], emotions [11], situational moti-
vation [6], and individual characteristics [12–14].

Seeking information on the COVID-19 virus and pan-
demic was also regarded as a vital approach to promot-
ing individuals to adopt preventive behaviors [5, 6, 11, 
15–17]. Individuals could access COVID-19 informa-
tion from different sources, including traditional media, 
social media, friends, and family members [3, 18, 19]. 
Moreover, there were different associations between the 
sources where individuals acquire COVID-19 informa-
tion and their adoption of preventive actions. For exam-
ple, seeking information from social media facilitated 
individuals to exchange health information with others 
and search for self-protective measures [18, 20]. It thus 
positively correlated with individuals’ adoption of pre-
ventive actions [21, 22]. However, some studies revealed 
a negative relationship between information consump-
tion on social media and individuals’ preventive behav-
iors [23, 24]. Besides social media, Chung and Jones-Jang 
[3] indicated that individuals who sought information 
from conservative media and Trump briefings were less 
likely to adopt the recommended preventive behaviors. 
Ng and Park [25] noted that Medicare beneficiaries who 
relied upon guidance from the authorities were likely to 
take preventive behaviors. However, those who relied 
on friends or family members were less likely to take 
preventive behaviors. Similarly, Takasaki, Coomes [26] 
found a negative relationship between interpersonal 
sources (local authorities, health workers, and neighbors/
relatives) and individuals’ preventive actions. Gehrau, 
Fujarski [27] and Piltch-Loeb, Savoia [28] presented that 
searching information from traditional media, especially 

National TV, Newspapers, and local newspapers, 
increased the possibility of vaccine intention.

The above studies indicated that individuals in differ-
ent locations focused on different sources for COVID-19 
information. For instance, Japanese citizens most fre-
quently used information from mass media, followed by 
digital media, face-to-face communication, and social 
media [29]. Malaysians mainly acquired information 
from television and internet news [23]. Social media was 
the most used information source in Peru [30]. Second, 
the information sources were related to individuals’ pre-
ventive behaviors. However, there exists a different, even 
converse, association for some information sources. For 
example, seeking information from social media may 
increase [21, 22] or decrease [23, 24] the likelihood of 
individuals adopting preventive behaviors. Third, the sur-
veys in the above studies were conducted from 2020 to 
2021. However, the utilization of information by individ-
uals changes over time [12, 31]. In 2022, the COVID-19 
pandemic was still viewed as a severe public health prob-
lem in China, and citizens still sought its related informa-
tion [32, 33]. The above analysis raises the following two 
research questions concerning information sources dur-
ing COVID-19 pandemic in 2022, China.

RQ1a: to what extent do individuals prefer the sources 
to seek information related to COVID-19?

RQ1b: what is the association between each information 
source and individuals’ adoption of protective behaviors?

On any information source, a diversity of information 
was presented, such as infected and recovery cases, use-
less preventive behaviors, and prevention regulations and 
policies [34, 35]. For information content on COVID, 
prior studies mainly concentrated on collecting and cate-
gorizing them on social media such as YouTube [36], Ins-
tagram [35], and WeChat [37] by using content analysis 
method. In addition, several studies used semi-structural 
interview and survey methods to capture what informa-
tion individuals sought [18, 34, 38]. Accessing COVID-19 
information increases individuals’ knowledge of COVID-
19 [29, 39, 40], mitigating emotions of worry and fear, 
and enhancing self-efficacy of coping with COVID-19 
[41, 42]. We may believe that the information content 
that individuals obtained is associated with their adop-
tion of preventive behaviors. Nevertheless, to the best of 
our knowledge, few studies explored their relationships. 
Consequently, this study aims to address the following 

Conclusions Our findings demonstrated that individuals seek various COVID-19 information from multiple sources. 
The direct and degree of association of information sources and content with individuals’ preventive behaviors vary 
from source to source and from content to content. Information sources and content could combinatorially promote 
individuals to adopt preventive behaviors through several configurations.

Keywords COVID-19, Information sources, Information content, Individual preventive behaviors, Multiple regression 
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research questions concerning information content dur-
ing COVID-19 pandemic in 2022, China.

RQ2a: to what extent do individuals prefer the types of 
information content related to COVID-19?

RQ2b: what is the association between each information 
content and individuals’ adoption of protective behaviors?

Individuals generally sought different information con-
tent from different sources. That is to say, information 
sources and content may work together to encourage 
individuals to adopt preventive behaviors. Prior stud-
ies separately inspected the relationship between infor-
mation sources and content and individuals’ preventive 
behaviors. However, we have no answers to the following 
question that this study tries to address.

RQ3: which information sources and content combina-
tions promote individuals to adopt preventive behaviors?

In summary, this study aims to reveal individuals’ pref-
erences on the sources and content in seeking COVID-19 
information in China. Furthermore, we examine the role 
of information sources and content in individuals’ adop-
tion of preventive behaviors.

Methods
Data collection and sample
This study collected data employing an online self-
reported survey through SurveyStar, a popular and 
widely used online platform, because of the social and 
physical distancing implemented during the survey. 
We recruited participants using a simplified snowball 
sampling method, where the invited participants were 
encouraged to post the survey on their social media 
accounts (e.g., WeChat and Tencent QQ) and in their 
virtual communities. The virtual community in this 
study refers to an online place for individuals in the same 
community to gather and interact. Before answering the 
questionnaires, participants were shown an information 
sheet that illustrates the purpose of this survey and the 
anonymous nature of the participation.

Our cross-sectional survey was initially expected to 
acquire no less than 1000 valid responses. The partici-
pants were included in meeting the criteria: the residen-
tial area in Mainland China, able to access information 
online. 1154 responses were received from September 
23–27, 2022. Considering the 28 items in the survey, we 
found it difficult for participants to complete all ques-
tions carefully in twenty seconds in our pre-test. So, 
the individuals who answered the questions in less than 
twenty seconds were thought to be careless. In addition, 
we may think that it is impractical for an individual to pay 
the same attention to all the presented COVID-19 infor-
mation content and information sources in the survey 
without any differences. As a consequence, we excluded 
127 responses with a too-short response time, the same 
answer for all questions, and missing some answers. 

Finally, 1027 valid responses were retained for further 
analysis. The response and missing rates are 88.99% and 
11.01%, respectively.

Measures
The questionnaire consisted of the self-designed items in 
four parts based on the existing valid measures. Specifi-
cally, the first part gathered respondents’ demographic 
characteristics, including gender, age, education, and 
occupation [7, 18, 24]. Specifically, gender was coded as 
a binary variable, with 1 for male and 0 for female (ref-
erence group). The age variable was divided into seven 
groups: <18 (reference group), 18–25, 26–30, 31–40, 
41–50, 51–60, and > 60 years. Education level was cat-
egorized into six groups: junior high school or below 
(reference group), high school/secondary vocational 
school, 2–3 years of college, undergraduate, graduate, 
PhD degree. Employment status was divided into eight 
groups: student, teacher, medical worker, employee in 
official sectors or state-owned companies, private com-
pany employee, self-employed, unemployed, and others 
(reference group).

The second part collected respondents’ preferences on 
the following eleven information sources [19, 23, 25, 26, 
41]: social media (e.g., WeChat and Weibo), social live 
streaming services (e.g., TikTok and KuaiShou), online 
news media (e.g., TouTiao and Tencent News), websites 
of government departments, official online news media 
(e.g., People’s Daily), internet search engines (e.g., Baidu), 
television, radio, newspapers, friends and family mem-
bers, and workplace and community. Concerning each 
information source, participants were asked to answer 
the question, “To what extent did you rely on in seek-
ing COVID-19-related information?” A five-Likert scale 
ranging from 1 (Very Low) to 5 (Very High) was offered 
for participants to give their answers.

In the third part, participants were asked to answer, 
“To what extent did you pay attention to the following 
COVID-19 information?” This study focused on nine 
types of information content [13, 36–38]: evolution of the 
virus, symptoms, precautions and treatments, the newest 
prevention and control policies, the areas with a medium 
or high risk, the number of confirmed, symptomless, and 
recovery cases, negative news caused by COVID-19, pos-
itive stories of defeating COVID-19 (e.g., development of 
vaccines and drugs), and official rumor-dispelling infor-
mation. A five-Likert scale ranging from 1 (Very Low) to 
5 (Very High) was offered for participants to select for 
their answers.

In the final part, we presented the four preventive 
behaviors, i.e., wearing a mask, keeping social distance, 
staying away from risky places, and washing hands, that 
were suggested individuals adopt during the COVID-19 
pandemic [4–6]. Participants expressed their opinions on 
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each preventive behavior using a five-Likert scale where 
1 = strongly disagree and 5 = strongly agree. For example, 
an item is “During the COVID-19 pandemic, I actively 
wear a mask in crowded public places”. Another item is 
“During the COVID-19 pandemic, I pay attention to per-
sonal hygiene, such as washing hands regularly”. In the 
following regression and fsQCA analysis, these four spe-
cific behaviors’ mean scores were treated as the outcome 
values.

Data analysis
This study employed descriptive analysis to depict 
respondents’ demographic information and their prefer-
ences on the information sources and content. Further, 
this study explored the relationship between information 
sources and information content and individuals’ adop-
tion of preventive behaviors with multiple regression 
analysis using IBM SPSS version 22 (IBM Corp). Finally, 
this study applied the fsQCA method [43] to find differ-
ent configurations of information sources and content 
promoting individuals’ preventive behaviors. The fsQCA 
method was proposed by Ragin [43] that combines fuzzy-
set principles with qualitative comparative analysis. In 
contrast to regression analysis aiming to establish the 

statistically significant relationship between variables, the 
fsQCA method offers a more comprehensive view of the 
relationship between the variables by uncovering various 
configurations of conditions that bring about the same 
specific outcome [44]. Furthermore, it assumes an asym-
metric relationship between variables, which can address 
the limitation of net analysis [45].

Common method bias
This study applied procedural and statistical control to 
mitigate common method bias. Specifically, following 
MacKenzie and Podsakoff [46]’s guidelines, the survey 
items were presented considering the findings in prior 
studies and the specific context of our study. Second, we 
conducted a pre-test by inviting two Ph.D. students and 
an associated professor in the field related to this topic 
and thirty citizens to fill out the questionnaires. Based on 
their feedback on item expression and examples of some 
information sources, we improved the survey to guaran-
tee that potential respondents could capture it accurately. 
Furthermore, we also improved the item layout and 
divided the dependent and independent variables to bal-
ance the items’ order. Finally, 20 Chinese Yuan were pro-
vided to participants to attract them to participate in our 
survey as well as to appreciate them.

Regarding statistical control, Harman’s single-factor 
method was employed to test common method bias [47]. 
We conducted an exploratory factor analysis on the items 
in the survey, except for the four demographic character-
istics. The results indicated that the eigenvalues of nine 
items were larger than 1, and the first-factor variance was 
9.477% (< 40%). Moreover, we conducted a collinearity 
test of the data. The tolerance of dependent and indepen-
dent variables was bigger than 0.3, and the variance infla-
tion factor values were smaller than 2. The above results 
indicated no serious common method bias, and using 
multiple regression analysis is acceptable.

Results
Demographic characteristics of study participants
Table  1 presents demographic characteristics of the 
respondents. Out of 1017 respondents, 527 (55.77%) 
were males and 455 (44.30%) were females. Age-wise, 
33.50% of respondents ranged from 26 to 30 years old, 
31.84% were between 31 and 40, 24.44% were between 
18 and 25, 6.04% were between 41 and 50, 2.14% were 
between 51 and 60, 1.66% were less than 18 years, and the 
rest were 60 years more. 832 (81.01%) respondents had 
at least a university degree. The number of respondents 
who had completed a junior high school or below, high 
school/secondary vocational school, and 2–3 years of 
college education level were 24, 54, and 117, respectively. 
Approximately two-thirds of the respondents were pri-
vate company employees (n = 621, 60.47%). Respondents’ 

Table 1 Respondents’ demographic characteristics
Demographic characteristics N Per-

cent-
age 
(%)

Gender Male 572 55.70
Female 455 44.30

Age (years) < 18 17 1.66
18–25 251 24.44
26–30 344 33.50
31–40 327 31.84
41–50 62 6.04
51–60 22 2.14
> 60 4 0.39

Education Junior high school or below 24 2.34
High school/Secondary voca-
tional school

54 5.26

2–3 years of college 117 11.39
Undergraduate 742 72.25
Graduate 83 8.08
PhD 7 0.68

Occupation Student 137 13.05
Teacher 18 1.75
Medical worker 42 4.09
Official sector or state-owned 
company employee

94 9.15

Private company employee 621 60.47
Self-employed 78 7.59
Unemployed 18 1.75
Others 22 2.14
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second and third most employment statuses were the 
student and official sector or state-owned company 
employee.

Individuals’ preferences on the information sources and 
information content
Table  2 presents the respondents’ preferences on the 
sources and content in seeking COVID-19 information.

The workplace and community (M = 4.28, SD = 0.71) 
was the source that the respondents most relied on to 
seek COVID-19 information, followed by social media 
(M = 4.03, SD = 0.94), social live streaming services 
(M = 3.92, SD = 1.04), and friends and family members 
(M = 3.84, SD = 0.91). Newspapers (M = 2.25, SD = 1.19), 
radio (M = 2.38, SD = 1.19), and television (M = 3.06, 
SD = 1.26), were the last three sources.

Regarding information content, the newest preven-
tion and control policies (M = 4.48, SD = 0.70), precau-
tions and treatment (M = 4.39, SD = 0.79), symptoms 
(M = 4.18, SD = 0.81), medium or high risk areas 
(M = 4.09, SD = 0.85), and evolution of the virus (M = 4.04, 
SD = 0.80) were the top five types of information content 
that the respondents sought. The following preferred 
information content were positive stories of defeating 
COVID-19 (M = 4.00, SD = 0.91), official rumor-dispel-
ling information (M = 3.94, SD = 0.93), the number of 
confirmed, symptomless, and recovery cases (M = 3.89, 
SD = 0.90), and negative news related to COVID-19 
(M = 3.84, SD = 0.94), respectively.

Associations between information sources and individuals’ 
preventive behaviors
This study applied multiple regression analysis to exam-
ine the relationship between the information sources 
and individuals’ preventive behaviors. The four control 
variables, i.e., gender, age, education, and occupation, 
were transformed into dummy variables in the analysis. 
Table 3 presents the results.

There were five information sources, i.e., social live 
streaming services (β = 0.089, p <.01), online news media 
(β = 0.069, p <.05), government department websites 
(β = 0.079, p <.05), television (β = 0.073, p <.05), and work-
place and community (β = 0.202, p <.001), that had a sig-
nificantly positive relationship with individuals’ adoption 
of preventive behaviors. On the contrary, the source 
of newspapers (β=-0.087, p <.05) was negatively corre-
lated to individuals’ preventive behaviors. The other four 
sources, i.e., official online news media, internet search 
engines, radio, and friends and family members, were 
not significantly associated with individuals’ preventive 
behaviors. Regarding coefficient scores, the workplace 
and community have the largest significant coefficient, 
followed by social live streaming services, newspapers, 
government department websites, television, and online 
news media. In terms of demographic characteristics of 
respondents, males (β=-0.093, p <.01) were negatively 
associated with their adoption of preventive behav-
iors compared to females. The other characteristics had 
no significant relationship with individuals’ preventive 
behaviors compared to their corresponding reference 
groups.

Associations between information content and individuals’ 
preventive behaviors
Table  4 shows the regression results of the relationship 
between information content and individuals’ adoption 
of preventive behaviors.

The results indicated that symptoms (β = 0.152, 
p <.001), precautions and treatments (β = 0.211, p <.001), 
the newest prevention and control policies (β = 0.173, 
p <.001), and official rumor-dispelling information 
(β = 0.082, p <.05) were significantly positively associated 
with individuals’ preventive behaviors. The other five 
types of information content were not significantly asso-
ciated with individuals’ adoption of preventive behaviors. 
Furthermore, precautions and treatments and the newest 
prevention and control policies were the top two types 
of information content associated with individuals’ pre-
ventive behaviors regarding coefficient values. Regarding 
demographic characteristics of respondents, males (β=-
0.076, p <.01) were negatively associated with individuals’ 
preventive behaviors compared to females. The individu-
als with 2–3 years of college education level (β=-0.160, 
p <.05) had a positive relationship between their adoption 

Table 2 The respondents’ preferences on the information 
sources and information content
Information sources Mean (SD) Information content Mean 

(SD)
Social media 4.03 (0.94) Evolution of the virus 4.04 

(0.80)
Social live streaming 
services

3.92 (1.04) Symptoms 4.18 
(0.81)

Online news media 3.73 (1.08) Precautions and 
treatments

4.39 
(0.79)

Government depart-
ment websites

3.81 (1.10) The newest prevention 
and control policies

4.48 
(0.70)

Official online news 
media

3.45 (1.12) The areas with a me-
dium or high risk

4.09 
(0.85)

Internet search engines 3.12 (1.09) The number of con-
firmed, symptomless, 
and recovery cases

3.89 
(0.90)Television 3.06 (1.26)

Radio 2.38 (1.19)
Newspapers 2.25 (1.19) Negative news related 

to COVID-19
3.84 
(0.94)

Friends and family 
members

3.84 (0.91) Positive stories of 
defeating COVID-19

4.00 
(0.91)

Workplace and 
community

4.28 (0.71) Official rumor-dispel-
ling information

3.94 
(0.93)
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of preventive behaviors compared to those with junior 
high school or below education. Compared to individu-
als with the employment status of others, medical work-
ers (β = 0.099, p <.05) were likely to adopt preventive 
behaviors. The other characteristics had no significant 

relationship with individuals’ preventive behaviors com-
pared to their corresponding reference groups.

Table 3 Association between information sources and individuals’ preventive behaviors
Variables B St. Error β t p value 95% Confidence Inter-

val for B
Lower Upper

Constant 3.292 0.187 17.603 < 0.001 2.925 3.659
Gender
 Female Ref
 Male -0.090 0.029 -0.093 -3.090 0.002 -0.148 -0.033
Age
 < 18 Ref
 18–25 -0.160 0.128 -0.143 -1.248 0.212 -0.410 0.091
 26–30 -0.064 0.134 -0.063 -0.481 0.630 -0.327 0.198
 31–40 -0.069 0.133 -0.067 -0.519 0.604 -0.329 0.191
 41–50 -0.052 0.138 -0.026 -0.379 0.705 -0.323 0.218
 51–60 0.062 0.160 0.019 0.389 0.697 -0.252 0.377
 > 60 0.488 0.261 0.063 1.867 0.062 -0.025 1.000
Education
 Junior high school or below Ref
 High school/secondary vocational school 0.020 0.116 0.009 0.174 0.862 -0.207 0.247
 2–3 years of college 0.088 0.114 0.058 0.773 0.439 -0.136 0.312
 Undergraduate 0.068 0.111 0.063 0.613 0.540 -0.150 0.285
 Graduate -0.027 0.121 -0.015 -0.222 0.825 -0.265 0.211
 PhD 0.021 0.210 0.004 0.099 0.921 -0.391 0.433
Occupation
 Others Ref
 Student 0.113 0.115 0.079 0.981 0.327 -0.113 0.340
 College teacher 0.125 0.153 0.034 0.820 0.412 -0.174 0.424
 Medical worker 0.179 0.128 0.074 1.397 0.163 -0.072 0.430
 Official sector or state-owned company employee 0.032 0.116 0.019 0.278 0.781 -0.195 0.259
 Private company employee 0.113 0.107 0.115 1.064 0.288 -0.096 0.323
 Self-employed 0.036 0.114 0.020 0.313 0.754 -0.188 0.259
 Unemployed 0.058 0.148 0.016 0.393 0.695 -0.232 0.348
Information sources
 Social media 0.030 0.016 0.058 1.830 0.068 -0.002 0.062
 Social live streaming services 0.041 0.015 0.089 2.787 0.005 0.012 0.070
 Online news media 0.031 0.015 0.069 2.013 0.044 0.001 0.061
 Government department websites 0.035 0.016 0.079 2.205 0.028 0.004 0.066
 Official online news media 0.020 0.016 0.048 1.303 0.193 -0.010 0.051
 Internet search engines -0.023 0.015 -0.052 -1.554 0.121 -0.052 0.006
 Television 0.028 0.014 0.073 1.952 0.049 0.000 0.056
 Radio -0.016 0.017 -0.040 -0.972 0.331 -0.049 0.016
 Newspapers -0.035 0.016 -0.087 -2.216 0.027 -0.066 -0.004
 Friends and family members 0.022 0.017 0.042 1.311 0.190 -0.011 0.055
 Workplace and community 0.138 0.021 0.202 6.549 < 0.001 0.097 0.179
R2 0.138
Adjusted R2 0.112
p value < 0.001
N 1027
Note: *** p <.001, ** p <.01, * p <.05. Ref: reference
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fsQCA analysis and results
The steps for exploring the configurations of information 
sources and content that promote individuals’ preventive 
behaviors are below.

Step 1 Exploratory factor analysis of information sources 
and content.

Before applying fsQCA analysis, we first used the explor-
atory factor analysis method to reduce the number of 
antecedents. For the eleven information sources, the 
Cronbach’s Alpha, Kaiser-Meyer-Olkin (KMO), approxi-
mate chi-square, df, and Sig values were 0.741, 0.788, 
2208.747, 66, and 0.000, respectively. For the nine types 
of information content, the Cronbach’s Alpha, KMO, 

Table 4 Association between information content and individuals’ preventive behaviors
Variables B St. Error β t p value 95% Confidence Inter-

val for B
Lower Upper

Constant 2.416 0.195 12.416 < 0.001 2.034 2.798
Gender
 Female Ref
 Male -0.073 0.028 -0.076 -2.629 0.009 -0.128 -0.019
Age
 < 18 Ref
 18–25 -0.131 0.121 -0.117 -1.085 0.278 -0.367 0.106
 26–30 -0.056 0.126 -0.055 -0.447 0.655 -0.304 0.191
 31–40 -0.044 0.125 -0.042 -0.348 0.728 -0.289 0.202
 41–50 0.008 0.130 0.004 0.059 0.953 -0.248 0.263
 51–60 0.039 0.151 0.012 0.256 0.798 -0.258 0.336
 > 60 0.472 0.247 0.061 1.910 0.056 -0.013 0.957
Education
 Junior high school or below Ref
 High school/secondary vocational school 0.169 0.110 0.079 1.544 0.123 -0.046 0.384
 2–3 years of college 0.242 0.107 0.160 2.272 0.023 0.033 0.452
 Undergraduate 0.203 0.104 0.189 1.955 0.051 -0.001 0.407
 Graduate 0.140 0.113 0.079 1.232 0.218 -0.083 0.362
 PhD 0.361 0.200 0.062 1.806 0.071 -0.031 0.753
Occupation
 Others Ref
 Student 0.200 0.109 0.140 1.828 0.068 -0.015 0.414
 College teacher 0.190 0.144 0.052 1.315 0.189 -0.093 0.473
 Medical worker 0.239 0.120 0.099 1.986 0.047 0.003 0.475
 Official sector or state-owned company employee 0.132 0.109 0.079 1.211 0.226 -0.082 0.346
 Private company employee 0.191 0.101 0.194 1.899 0.058 -0.006 0.388
 Self-employed 0.100 0.108 0.055 0.928 0.353 -0.111 0.312
 Unemployed 0.062 0.140 0.017 0.446 0.656 -0.212 0.337
Information content
 Evolution of the virus 0.027 0.020 0.045 1.333 0.183 -0.013 0.066
 Symptoms 0.091 0.019 0.152 4.725 < 0.001 0.053 0.128
 Precautions and treatments 0.129 0.019 0.211 6.715 < 0.001 0.091 0.167
 The newest prevention and control policies 0.119 0.021 0.173 5.756 < 0.001 0.078 0.159
 The areas with a medium or high risk 0.032 0.018 0.058 1.789 0.074 -0.003 0.068
 The number of confirmed, symptomless, and recovery cases 0.010 0.017 0.019 0.592 0.554 -0.024 0.044
 Negative news related to COVID-19 -0.017 0.015 -0.034 -1.125 0.261 -0.047 0.013
 Positive stories of defeating COVID-19 -0.013 0.017 -0.025 -0.775 0.439 -0.046 0.020
 Official rumor-dispelling information 0.042 0.017 0.082 2.563 0.011 0.010 0.075
R2 0.225
Adjusted R2 0.204
p value < 0.001
N 1027
Note: *** p <.001, ** p <.01, * p <.05. Ref: reference



Page 8 of 14Zhang et al. BMC Public Health          (2024) 24:316 

approximate chi-square, df, and Sig values were 0.741, 
0.839, 1359.328, 36, and 0.000, respectively. The above 
results indicated that it was acceptable for exploratory 
factor analysis. Table 5 shows the analysis results.

We deleted two variables, i.e., internet search engines 
and negative news related to COVID-19, with loadings 
smaller than 0.5. For the information sources, three prin-
cipal components, i.e., source categories, were obtained. 
The first source category refers to traditional media com-
prising radio, newspapers, and television. The second 
source category involves official online news media, gov-
ernment department websites, and online news media. 
In China, the authorities generally collected and released 
information on COVID-19. Online news media such 
as Toutiao and Tencent News always quote, forward, 
and comment on information from official sources [48, 
49]. Therefore, the information presented in these three 
sources generally represents the authorities’ opinions 
and attitudes. Consequently, this study called the second 
source category as official news media. The third source 
category comprises four specific sources, i.e., friends and 
family members, social live streaming services, social 
media, and the workplace and community. Through 
social media (e.g., WeChat) and social live streaming ser-
vices (e.g., TikTok), an individual can acquire information 
from and communicate with others by using functions of 
liking, commenting, and sharing. An individual can also 
exchange information with friends, family members, col-
leagues, and community staff through face-to-face com-
munication. It can be assumed that both are similar for 
individuals in acquiring information from others. This 
study categorized and named them as social media and 
interpersonal sources. Interpersonal sources refer to 
friends, family members, and individuals in the work-
place and community [19, 26].

For information content, two content categories were 
obtained. The first category contains five kinds of infor-
mation content: precautions and treatments, symptoms, 
positive stories of defeating COVID-19, evolution of the 

virus, and official rumor-dispelling information. This cat-
egory is mainly about the knowledge about COVID-19. 
The other category includes the areas with a medium or 
high risk, the number of confirmed, symptomless, and 
recovery cases, and the newest prevention and control 
policies. The content in this category would be related 
to individuals’ decisions to travel and adopt preventive 
behaviors because individuals were suggested not to 
travel to areas with medium or high risk and take protec-
tion measures in public places. As a result, we called this 
content category information for prevention decisions.

Step 2 Calibration of data.
This study employed a direct calibration method [43] to 
calibrate data using fsQCA 3.0. Three reference points 
were set as the calibration anchors to transform data into 
fuzzy set membership scores. Specifically, values 1, 5, and 
3 were viewed as full non-membership, full membership, 
and crossover point, respectively.

Step 3 Necessary analysis.
Table  6 shows the necessary analysis results. All con-
ditions’ consistency and negations were less than 0.9, 

Table 5 Exploratory factor analysis of information sources and content
Information sources Components Information content Components

1 2 3 1 2
Radio 0.824 Precautions and treatments 0.739
Newspapers 0.796 Symptoms 0.668
Television 0.746 Positive stories of defeating COVID-19 0.642
Internet search engines 0.486 Evolution of the virus 0.561
Official online news media 0.651 Official rumor-dispelling information 0.508
Government department websites 0.580 Negative news related to COVID-19 0.383
Online news media 0.532 The areas with a medium or high risk 0.809
Friends and family members 0.690 The number of confirmed, symptomless, and recovery cases 0.701
Social live streaming services 0.640
Social media 0.638
Workplace and community 0.611 The newest prevention and control policies 0.513

Table 6 Necessary analysis results
Conditions Individuals’ preventive 

behaviors
Consistency Coverage

Social media and interpersonal sources 0.879 0.981
~Social media and interpersonal sources 0.232 0.991
Official news media 0.817 0.982
~Official news media 0.295 0.988
Traditional media 0.466 0.987
~Traditional media 0.646 0.981
Knowledge about COVID-19 0.894 0.983
~Knowledge about COVID-19 0.217 0.982
Information for prevention decisions 0.895 0.977
~Information for prevention decisions 0.203 0.986
Note: ~ refers to logical negation
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indicating that they were not necessary conditions pro-
moting individuals’ preventive behaviors.

Step 4 Configuration analysis
Using fsQCA 3.0, we generated the truth table based on 
the calibration results of variables. The frequency thresh-
old was set to 2, and the consistency threshold was 0.8 
[43]. Subsequently, we conducted the configuration anal-
ysis. Table 7 presents the intermediate solutions showing 
sufficient information sources and content combinations 
that promote individuals’ preventive behaviors.

Eight solutions could promote individuals to adopt 
preventive behaviors. The total coverage and solution 
consistency values were 0.869 and 0.987, respectively, 
indicating that the eight solutions in 98.7% suffice to pro-
mote individuals’ adoption of preventive behaviors, cov-
ering 86.9% of the membership scores in the outcome.

Solution 1 demonstrates that individuals were more 
likely to adopt preventive behaviors when preferring to 
seek information from social media and interpersonal 
sources and official news media, but not traditional 
media. The two categories of information content were 
not relevant to this solution. Solution 2 and solution 3 
demonstrate that individuals were more likely to adopt 
preventive behaviors when preferring to seek informa-
tion from social media and interpersonal sources and 
not from traditional media, and concerning COVID-
19-related knowledge and information for prevention 
decisions, respectively. Solution 4 demonstrates that 
individuals were more likely to adopt preventive behav-
iors when seeking information from official news media 
and not from traditional media, and concerning infor-
mation for prevention decisions. Solution 5 indicates 
that individuals were more likely to adopt preventive 
behaviors when preferring information about COVID-
19-related knowledge and information for prevention 
decisions. Solutions 6 and 7 indicate that individuals were 
more likely to adopt preventive behaviors when seeking 

information from two source categories, i.e., social media 
and interpersonal sources and official news media, about 
either knowledge about COVID-19 or information for 
preventive decisions. Solution 8 indicates that individu-
als were more likely to adopt preventive behaviors when 
seeking information about COVID-19-related knowledge 
and information for prevention decisions from official 
news media. Solution 8, 6, and 7 are the top three solu-
tions with the highest raw coverage, which are 0.762, 
0.747, and 0.741, respectively.

Discussion
Information sources and information content
According to the situational theory of problem solving 
(STOPS) [50], seeking information is a critical action 
that individuals adopt to solve the problems caused by 
the COVID-19 virus and pandemic [5, 6, 11]. Out of 
nine types of information, individuals paid great atten-
tion to the information about the newest prevention and 
control policies, precautions and treatments, symptoms, 
and areas with a medium or high risk. These informa-
tion offered individuals recommendations to handle their 
main problems, such as how to protect themselves and 
adjust living habits and travel and work schedual [51, 52]. 
It is different from what individuals were most concerned 
about in the early and middle stages of the pandemic, 
such as detailed case information [18], causes and trans-
mission and physical health consequences of COVID-19 
[34], and disease nature [38]. This result also showed that 
the information content that citizens were most inter-
ested in changed over time [31].

Regarding the above information, individuals were 
likely to search them from different sources which are 
complementary in ensuring the sufficiency and accuracy 
of acquired information [53, 54]. Our results showed that 
individuals sought information online and from tradi-
tional media and friends and family members. However, 
in terms of trustworthy of information sources [7, 19], the 

Table 7 fsQCA solutions
Conditions Solutions

1 2 3 4 5 6 7 8
Social media and interpersonal sources ● ● ● ● ●
Official news media ● ● ● ● ●
Traditional media ⊗ ⊗ ⊗ ⊗ ⊗
Knowledge about COVID-19 ● ● ● ●
Information for prevention decisions ● ● ● ● ●
Consistency 0.996 0.997 0.995 0.996 0.997 0.992 0.992 0.991
Raw coverage 0.533 0.581 0.581 0.534 0.584 0.747 0.741 0.762
Unique coverage 0.003 0.007 0.010 0.002 0.009 0.008 0.006 0.021
Solution coverage 0.869
Solution consistency 0.987
Note: ● indicates the presence of a condition (i.e., individuals prefer an information source or a type of information content more); ⊗ indicates the absence of a 
condition; Blank space indicates a “do not care” condition
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sources including workplace and community and govern-
ment department websites received the most attention 
from individuals. From the perspective of convenience 
of acquiring information, social media and social live 
streaming services were used by individuals more fre-
quently than traditional media [30, 55].

Associations of information sources and content and 
individuals’ preventive behaviors
Of particular interest is the finding that the source of 
workplace and community had the strongest associa-
tion with individuals’ preventive behaviors. One reason 
is that the workplace and community were the fronts of 
preventing virus transmission in China. The authorities 
required the managers or officers to deliver the newest 
information to every individual in time. This information 
was always official and accurate for individuals in mak-
ing decisions to adopt recommended preventive behav-
iors [7, 12]. Another possible reason is that managers or 
officers of a workplace or community, to an extent, act as 
supervisors for individuals in it. Information from them 
would exert much influence on the individuals. Addition-
ally, the others in the same organization likely affected an 
individual’s decision to adopt preventive behaviors.

Given the substantial relevance of digital technologies-
based media in the time of COVID-19 pandemic [56], 
this study showed a significant relationship between 
seeking information from social live streaming ser-
vices and online news media and individuals’ preven-
tive behaviors [22, 41]. However, differing from previous 
studies [21–24], this study found that social media was 
not significantly associated with individuals’ preventive 
behaviors. An explanation for this may be related to our 
survey’s specific social media examples, i.e., WeChat and 
Tencent QQ. The primary function of these tools is con-
necting individuals and supporting them with instant 
messaging. In terms of communication function, they 
are similar to face-to-face interaction with friends, family 
members, and others [19, 26]. In the late pandemic stage, 
we have gained some recognition and knowledge about 
COVID-19. We knew that adopting preventive behav-
iors helps protect ourselves even without being reminded 
by others online or offline. In addition, individuals were 
required by Chinese authorities to adopt the necessary 
preventive behaviors such as wearing a mask and wash-
ing hands in public places [32, 33]. Our finding that seek-
ing information from friends and family members did not 
significantly relate to individuals’ preventive behaviors 
supports the above analysis.

Individuals who sought information from government 
department websites were more likely to adopt preven-
tive behaviors. During the COVID-19 pandemic, the 
authorities released the newest and high-quality informa-
tion to individuals on their websites. It, on the one hand, 

facilitates individuals to capture adequate pandemic-
related information and perceive threats and self-efficacy 
in time [15]. On the other hand, it mitigates individuals’ 
negative emotions such as worry and anxiety [12, 41]. 
In addition, individuals trust and recognize the quality 
of information from the authorities and, in turn, follow 
their prevention recommendations [7, 19, 57].

Four kinds of information positively correlated with 
individuals’ preventive behaviors. Out of them, precau-
tions and treatments, symptoms, and the newest preven-
tion and control policies were associated with individuals’ 
health, work, and life. The other significantly influential 
content was official rumor-dispelling information, which 
can help individuals capture exact information about 
COVID-19, reduce panic and anxiety, and refuse useless 
preventive behaviors [31, 40]. Furthermore, it would raise 
the likelihood of an individual’s adherence to suggested 
and effective preventive behaviors.

The configurations of information sources and content 
promoting individuals’ preventive behaviors
This study revealed eight information sources and con-
tent combinations that encourage individuals to adopt 
preventive behaviors. Four solutions have the content 
category of COVID-19-related knowledge, and five con-
tain information for prevention decisions. It shows the 
essential role of what information individuals seek in 
promoting their adoption of preventive behaviors [5, 18]. 
Only a solution, i.e., solution 1, does not cover any infor-
mation content categories. This solution revealed a lower 
raw coverage and implied less empirical importance.

Regarding information sources, social media and inter-
personal sources and official news media were presented 
in seven solutions, demonstrating the importance of 
seeking information from these two source categories. In 
addition, the results indicated a not very essential role of 
traditional media (i.e., newspapers, radio, and television) 
in stimulating individuals to adopt preventive behav-
iors [25, 55]. From this view, we may believe that social 
media and interpersonal sources and official news media 
increased the possibility of individuals adopting preven-
tive behaviors more than traditional media. Furthermore, 
the combination of these two source categories could 
increase the likelihood of individuals adopting preventive 
behaviors. It, to an extent, can be regarded as evidence 
supporting the application potential of channel com-
plementarity theory [53, 54] in individual information 
behaviors during health crises.

In terms of raw coverage, solution 8 has the highest raw 
coverage, followed by solutions 6 and 7. These three solu-
tions share the source category of official news media. It 
indicates that the critical role of the authorities and their 
released information in promoting individuals’ preven-
tive behaviors [7, 19, 57]. Thus, the authorities should 
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use channels including their websites, social media, and 
social live streaming services to release the newest and 
accurate information to a broader and diverse audience. 
Furthermore, at least a category of information content 
was included in these solutions. This information helps 
individuals find solutions, such as individual preventive 
behaviors, for the COVID-19-related problems [5, 6, 51, 
52].

Comprehension of regression analysis results and fsQCA 
results
Two methods, i.e., multiple regression analysis and 
fsQCA, were applied in this study. We do not emphasize 
which method has an unconditional superiority because 
these two methods have different assumptions and 
research goals. The purpose of this study is to present a 
comprehensive description of the relationship between 
information sources and content and individuals’ preven-
tive behaviors.

Multiple regression analysis results showed that indi-
viduals’ preventive behaviors were positively related to 
television but negatively related to newspapers and were 
not significantly related to radio. fsQCA results demon-
strated that three of the eight solutions were irrelevant 
to traditional media (i.e., newspapers, radio, and televi-
sion). The other five solutions indicated the absence of 
traditional media. Regarding the source categories of 
social media and interpersonal sources and official news 
media, multiple regression analysis results and fsQCA 
results are substantially similar, indicating their crucial 
role in promoting individuals to adopt preventive behav-
iors. However, there are some distinctions between these 
two results. For instance, social media has no significant 
relationship between individuals’preventive behaviors in 
multiple regression analysis. Nevertheless, fsQCA results 
indicate the important role of the combination of social 
media with sources of social live streaming services, 
friends and family members, and workplace and com-
munity in promoting individuals to adopt preventive 
behaviors. A possible reason for this is that social media 
is associated with individuals’ preventive behaviors in 
only a subset of cases but some cases nonetheless, mak-
ing it invisible in the regression analysis [58]. In contrast, 
fsQCA method can identify the configurations that dif-
fer across subsets of cases. Another potential reason is 
that fsQCA analysis examined the source category of 
social media and interpersonal sources which contained 
social media, social social live streaming services, friends 
and family members, and workplace and community as a 
whole rather than social media in isolation.

For information content, multiple regression analy-
sis results presented a significant relationship between 
individuals’ preventive behaviors and symptoms, precau-
tions and treatments, the newest prevention and control 

policies, and official rumor-dispelling information. The 
other five types of information content had no significant 
association with individuals’ preventive behaviors. Using 
fsQCA, this study found that the two content categories, 
i.e., knowledge about COVID-19 and information for 
prevention decisions, were critical for stimulating indi-
viduals to adopt preventive behaviors.

Multiple regression analysis focused on examining 
the relationship between a single information source or 
type of information content and individuals’ preventive 
behaviors in this study. However, the fsQCA analysis 
maintained the integrity of individual case and revealed 
the combination or interaction of information sources 
and information content that increase the liklihood of 
individuals adopting preventive behaviors. In practice, 
an individual seeks various information from different 
sources to address problems caused by the pandemic [6, 
11]. This means an individual’s decision to adopt pre-
ventive behaviors relies on both information sources 
and information content. As a consequence, the fsQCA 
results are informative and realistic. Furthermore, the 
fsQCA results add information to the results obtained by 
multiple regression analysis, which assists us in having 
a more comprehensive understanding of antecedents of 
individuals’ adoption of preventive behaviors.

Theoretical and practical implications
The findings of this study shed light on the relationship 
between information sources and content and indi-
viduals’ preventive behaviors in the late stage of the 
COVID-19 pandemic. It would generate a comprehen-
sive description of information seeking and individual 
preventive behaviors with the past studies, which mainly 
were conducted in the early and middle stages of the pan-
demic [3, 7, 18, 19, 23, 24, 27, 29, 38]. Secondly, this study 
prioritized the information content that individuals were 
concerned about and further revealed their relationship 
with individuals’ preventive behaviors. It contributes 
to the literature that mainly investigated what informa-
tion individuals sought [35–37]. Thirdly, different from 
some studies mainly dedicated to examining the relations 
between information sources and individual preven-
tive behaviors [18, 21, 23, 26, 29, 30], this study looked 
into information sources and content integrally and fur-
ther brought light to their multiple, distinct, and equally 
effective combinations promoting individuals’ preventive 
behaviors. Additionally, the combinatorial use of fsQCA 
and multiple regression analysis presented a method-
ological contribution to the research of COVID-19 infor-
mation seeking and individual’s preventive behaviors.

From a practical perspective, our findings demon-
strated the positive role of health information com-
munication in preventing the COVID-19 pandemic. 
Specifically, the workplace and community and 
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government department websites were the primary 
sources for individuals seeking COVID-19 information. 
Further, seeking information from these sources posi-
tively correlated to individuals’ preventive behaviors. As 
a result, local official departments need to disseminate 
accurate and real-time information on their websites 
as well as to communities in order to let individuals get 
them in time. In addition, compared to traditional media, 
individuals preferred to seek information from digital 
technologies-based media such as social media and social 
live streaming services. The authorities could create a 
social media account to publish pandemic information 
quickly and conveniently [18, 41]. Regarding information 
content, individuals paid much attention to information 
about precautions and treatment, the newest prevention 
and control policies, and symptoms, which were different 
from what they were concerned about in the early stage 
of the pandemic [18, 34, 38]. This result, on the one hand, 
provides the authorities with a reference in deciding what 
information should be offered first to individuals. On the 
other hand, it requests the authorities to release informa-
tion dynamically with the development of the pandemic. 
Finally, the fsQCA results suggested that information 
sources and content can increase the likelihood of indi-
viduals adopting preventive behaviors through different 
combinatorial paths. So, information sources and content 
should be comprehensively considered when disseminat-
ing pandemic information to individuals.

Limitations
This study still suffers some limitations that provide 
opportunities for future research. Data in this study were 
collected online. Consequently, the analysis results may 
not represent the opinions of elders with relatively lim-
ited access to the Internet. Second, this study examined 
the relationship between information sources and con-
tent and individuals’ preventive behaviors but neglected 
the possible mediate variables (e.g., knowledge, emotions, 
and motivations), which could aid us in understanding 
the underlying mechanisms of their relationship. Finally, 
the small adjusted R-square values implied that some 
powerful antecedents of an individual’s preventive behav-
iors were missed in this study. Although COVID-19 no 
longer constitutes a public health emergency of interna-
tional concern since May 2023, it did not mean died out 
of the COVID-19 virus. Some infected cases were still 
reported in some areas, which offers opportunities to 
increase the sample and incorporate more predictors and 
mediating variables in our model in future studies.

Conclusion
This study prioritized the information sources and con-
tent that individuals sought during COVID-19 pan-
demic in China. Some information sources and content 

had a significant relationship with individuals’ preven-
tive behaviors. Specifically, seeking information from 
the workplace and community had the strongest asso-
ciation with individuals’ preventive behaviors, followed 
by social live streaming services, government depart-
ment websites, and online news media. In addition, four 
types of information, i.e., precautions and treatments, 
the newest prevention and control polices, symptoms, 
and official rumor-dispelling information, were posi-
tively associated with individuals’ preventive behaviors. 
Furthermore, we also presented eight configurations of 
information sources and content that promote individu-
als to adopt preventive behaviors. Our findings provide 
evidence-based support for understanding individuals’ 
information seeking behaviors and their relationship with 
preventive behaviors. They also offer a practical guideline 
for navigating individual information seeking during the 
COVID-19 pandemic or other possible pandemics.

Author contributions
Conceptualization: X. Z., L. D., F. W. Investigation: X. Z., L. D. Methodology: X. 
Z., L. D., Y. H. Formal analysis: X. Z., L. D., Y. H., X. L., F. W. Funding acquisition: X. 
Z. Supervision: X. Z., F. W. Writing-original draft: X. Z., L. D., Y. H., X. L. Writing-
review and editing: X. Z., F. W. All authors read and approved the final 
manuscript.

Funding
This work was supported by Anhui Education Department (gxyqZD2022045) 
and Excellent Young Scholars funded by Anhui Polytechnic University.

Data availability
The datasets analyzed during this study are available from the corresponding 
author on reasonable request.

Declarations

Ethics approval and consent to participate
This study was approved by the ethics committee of the Institute of 
Neuroscience and Cognitive Psychology of Anhui Polytechnic University. 
All the methods used comply with the principles and ethical standards of 
the declaration of Helsinki. The participants were briefly informed about 
the purpose of this study, what information they needed to offer, and 
their information only be used for scientific research at the beginning of 
the questionnaire. Anonymity was guaranteed to participants. Therefore, 
informed consent to participate was taken from participants and parents/legal 
guardians of minor participants.

Consent for publication
Not applicable.

Competing interests
The authors declare no conflicts of interest.

Author details
1School of Economics and Management, Anhui Polytechnic University, 
Wuhu, China
2School of Humanities, Anhui Polytechnic University, Wuhu, China

Received: 9 July 2023 / Accepted: 14 January 2024



Page 13 of 14Zhang et al. BMC Public Health          (2024) 24:316 

References
1. Statement on the Fifteenth Meeting of the IHR. (2005) Emergency 

Committee on the COVID-19 Pandemic. https://www.who.int/news/
item/05-05-2023-statement-on-the-fifteenth-meeting-of-the-international-
health-regulations-%282005%29-emergency-committee-regarding-the-
coronavirus-disease-%28covid-19%29-pandemic2023 [cited 2023 5 May].

2. Yan LL, Pu CM, Rastogi S, Choudhury R, Shekar MK, Talukdar G. Evaluating 
the influence of health literacy and health-promoting COVID-19 protective 
behaviors on the spread of infection during the COVID-19 pandemic: a meta-
analysis. ADVANCES IN CLINICAL AND EXPERIMENTAL MEDICINE; 2023.

3. Chung M, Jones-Jang SM, Red Media B, Media. Trump Briefings, and COVID-
19: examining how information sources predict risk preventive behaviors via 
threat and efficacy. Health Commun. 2022;37(14):1707–14.

4. Okada H, Okuhara T, Goto E, Kiuchi T. Association between trust in COVID-19 
information sources and engaging in infection prevention behaviors in 
Japan: a longitudinal study. Patient Educ Couns. 2023;111:107686.

5. Chon M-G, Park H. Predicting Public support for government actions in a 
Public Health Crisis: testing fear, Organization-Public Relationship, and behav-
ioral intention in the Framework of the situational theory of Problem solving. 
Health Commun. 2021;36(4):476–86.

6. Zhang X, Huang Y, Du L, Wang F. Exploring the impact of motivations on indi-
vidual online and offline preventive actions against COVID-19. Curr Psychol. 
2023.

7. Alshareef N, Yunusa I, Al-Hanawi MK. The influence of COVID-19 information 
sources on the attitudes and practices toward COVID-19 among the General 
Public of Saudi Arabia: cross-sectional online survey study. JMIR Public Health 
Surveill. 2021;7(7):e28888.

8. Pradhan D, Biswasroy P, Kumar Naik P, Ghosh G, Rath G. A review of current 
interventions for COVID-19 Prevention. Arch Med Res. 2020;51(5):363–74.

9. Tang Z, Miller AS, Zhou Z, Warkentin M. Does government social media 
promote users’ information security behavior towards COVID-19 scams? 
Cultivation effects and protective motivations. Government Inform Q. 
2021;38(2):101572.

10. Lake J, Gerrans P, Sneddon J, Attwell K, Botterill LC, Lee JA. We’re all in this 
together, but for different reasons: social values and social actions that affect 
COVID-19 preventative behaviors. Pers Indiv Differ. 2021;178:110868.

11. Kim HJ, Hong H. Predicting Information behaviors in the COVID-19 
pandemic: integrating the role of emotions and subjective norms into the 
situational theory of Problem solving (STOPS) Framework. Health Commun. 
2022;37(13):1640–9.

12. Liu H. Official social media and its impact on public behavior during the first 
wave of COVID-19 in China. BMC Public Health. 2022;22(1):428.

13. Liem A, Wang C, Dong C, Lam AIF, Latkin CA, Hall BJ. Knowledge and aware-
ness of COVID-19 among Indonesian migrant workers in the Greater China 
Region. Public Health. 2021;197:28–35.

14. Zimmerman MS. Health information-seeking behavior in the time of COVID-
19: information horizons methodology to decipher source path during a 
global pandemic. J Doc. 2021;77(6):1248–64.

15. Finset A, Bosworth H, Butow P, Gulbrandsen P, Hulsman RL, Pieterse AH, et 
al. Effective health communication– a key factor in fighting the COVID-19 
pandemic. Patient Educ Couns. 2020;103(5):873–6.

16. Montesi M. Human information behavior during the Covid-19 health crisis. A 
literature review. Libr Inform Sci Res. 2021;43(4):101122.

17. Lee M, You M. Effects of COVID-19 Emergency Alert text messages on practic-
ing preventive Behaviors: cross-sectional web-based survey in South Korea. J 
Med Internet Res. 2021;23(2):e24165.

18. Wu G, Deng X, Liu B. Managing urban citizens’ panic levels and preventive 
behaviours during COVID-19 with pandemic information released by social 
media. Cities. 2022;120:103490.

19. Erinoso O, Wright KO, Anya S, Kuyinu Y, Abdur-Razzaq H, Adewuya A. Predic-
tors of COVID-19 information sources and their perceived accuracy in Nigeria: 
online cross-sectional study. JMIR Public Health Surveill. 2021;7(1):e22273.

20. Siyam N, Alqaryouti O, Abdallah S. Mining government tweets to identify and 
predict citizens engagement. Technol Soc. 2020;60:101211.

21. Al-Hasan A, Yim D, Khuntia J. Citizens’ adherence to COVID-19 mitigation 
recommendations by the government: a 3-Country comparative evalu-
ation using web-based cross-sectional Survey Data. J Med Internet Res. 
2020;22(8):e20634.

22. Liu PL. COVID-19 information on social media and preventive behaviors: 
managing the pandemic through personal responsibility. Soc Sci Med. 
2021;277:113928.

23. Mohamad E, Tham JS, Ayub SH, Hamzah MR, Hashim H, Azlan AA. Relation-
ship between COVID-19 information sources and attitudes in battling the 
pandemic among the Malaysian Public: cross-sectional survey study. J Med 
Internet Res. 2020;22(11):e23922.

24. Farooq A, Laato S, Islam AKMN, Isoaho J. Understanding the impact of infor-
mation sources on COVID-19 related preventive measures in Finland. Technol 
Soc. 2021;65:101573.

25. Ng BP, Park C. The role of media sources for COVID-19 information on engag-
ing in recommended preventive behaviors among Medicare beneficiaries 
aged ≥ 65 years. The Journals of Gerontology: Series B. 2022;77(7):e191–e8.

26. Takasaki Y, Coomes OT, Abizaid C. COVID-19 information and self-protective 
behaviors among rural communities in tropical forests. BMC Public Health. 
2022;22(1):1394.

27. Gehrau V, Fujarski S, Lorenz H, Schieb C, Blöbaum B. The Impact of Health 
Information Exposure and source credibility on COVID-19 vaccination inten-
tion in Germany. Int J Environ Res Public Health [Internet]. 2021; 18(9).

28. Piltch-Loeb R, Savoia E, Goldberg B, Hughes B, Verhey T, Kayyem J, et al. Exam-
ining the effect of information channel on COVID-19 vaccine acceptance. 
PLoS ONE. 2021;16(5):e0251095.

29. Inoue M, Shimoura K, Nagai-Tanima M, Aoyama T. The relationship between 
information sources, Health Literacy, and COVID-19 knowledge in the COVID-
19 Infodemic: cross-sectional online study in Japan. J Med Internet Res. 
2022;24(7):e38332.

30. Gómez-Salgado J, Palomino-Baldeón JC, Ortega-Moreno M, Fagundo-Rivera 
J, Allande-Cussó R, Ruiz-Frutos C. COVID-19 information received by the Peru-
vian population, during the first phase of the pandemic, and its association 
with developing psychological distress: information about COVID-19 and 
distress in Peru. Medicine. 2022;101(5).

31. Yang Y, Deng W, Zhang Y, Mao Z. Promoting Public Engagement during the 
COVID-19 Crisis: how effective is the Wuhan Local Government’s information 
release? Int J Environ Res Public Health [Internet]. 2021; 18(1).

32. Wang X, Wu Y, Meng Z, Li J, Xu L, Sun X, et al. Willingness to Use Mobile 
Health devices in the Post–COVID-19 era: Nationwide cross-sectional study in 
China. J Med Internet Res. 2023;25:e44225.

33. Xu C, Shen Z, Lin N, Xie Z, Xie L, Wang Z et al. The Effect of COVID-19 Informa-
tion overload on emotional eating in post-pandemic period in China: the 
mediating role of fear of COVID-19 and the moderating role of self-compas-
sion. Appl Res Qual Life. 2023.

34. Tran BX, Dang AK, Thai PK, Le HT, Le XT, Do TT et al. Coverage of Health 
Information by different sources in communities: implication for COVID-19 
epidemic response. Int J Environ Res Public Health [Internet]. 2020; 17(10).

35. Niknam F, Samadbeik M, Fatehi F, Shirdel M, Rezazadeh M, Bastani P. COVID-
19 on Instagram: A content analysis of selected accounts. Health Policy and 
Technology. 2021;10(1):165–73.

36. Parabhoi L, Sahu RR, Dewey RS, Verma MK, Kumar Seth A, Parabhoi D. 
YouTube as a source of information during the Covid-19 pandemic: a content 
analysis of YouTube videos published during January to March 2020. BMC 
Med Inf Decis Mak. 2021;21(1):255.

37. Fan Z, Yin W, Zhang H, Wang D, Fan C, Chen Z, et al. COVID-19 information 
dissemination using the WeChat Communication Index: retrospective analy-
sis study. J Med Internet Res. 2021;23(7):e28563.

38. Soleymani MR, Esmaeilzadeh M, Taghipour F, Ashrafi-rizi H. COVID-19 
information seeking needs and behaviour among citizens in Isfahan, Iran: a 
qualitative study. Health Inform Libr J. 2021;n/a(n/a).

39. Xie X, Zang Z, Ponzoa JM. The information impact of network media, the 
psychological reaction to the COVID-19 pandemic, and online knowl-
edge acquisition: evidence from Chinese college students. J Innov Knowl. 
2020;5(4):297–305.

40. Alanezi F, Aljahdali A, Alyousef S, Alrashed H, Alshaikh W, Mushcab H et al. 
Implications of Public understanding of COVID-19 in Saudi Arabia for foster-
ing Effective Communication through Awareness Framework. Front Public 
Health. 2020;8.

41. Liu PL. COVID-19 information seeking on Digital Media and preventive 
behaviors: the mediation role of worry. Cyberpsychology Behav Social Netw. 
2020;23(10):677–82.

42. Muturi N. The influence of information source on COVID-19 vaccine efficacy 
and motivation for self-protective behavior. J Health Communication. 
2022;27(4):241–9.

43. Ragin CC. Redesigning social inquiry: fuzzy sets and beyond. Chicago: Univer-
sity of Chicago Press; 2008.

https://www.who.int/news/item/05-05-2023-statement-on-the-fifteenth-meeting-of-the-international-health-regulations-%282005%29-emergency-committee-regarding-the-coronavirus-disease-%28covid-19%29-pandemic2023
https://www.who.int/news/item/05-05-2023-statement-on-the-fifteenth-meeting-of-the-international-health-regulations-%282005%29-emergency-committee-regarding-the-coronavirus-disease-%28covid-19%29-pandemic2023
https://www.who.int/news/item/05-05-2023-statement-on-the-fifteenth-meeting-of-the-international-health-regulations-%282005%29-emergency-committee-regarding-the-coronavirus-disease-%28covid-19%29-pandemic2023
https://www.who.int/news/item/05-05-2023-statement-on-the-fifteenth-meeting-of-the-international-health-regulations-%282005%29-emergency-committee-regarding-the-coronavirus-disease-%28covid-19%29-pandemic2023


Page 14 of 14Zhang et al. BMC Public Health          (2024) 24:316 

44. Woodside AG. Moving beyond multiple regression analysis to algorithms: 
calling for adoption of a paradigm shift from symmetric to asymmetric think-
ing in data analysis and crafting theory. J Bus Res. 2013;66(4):463–72.

45. Fiss PC. Building Better Causal theories: a fuzzy Set Approach to typologies in 
Organization Research. Acad Manag J. 2011;54(2):393–420.

46. MacKenzie SB, Podsakoff PM. Common Method Bias in marketing: causes, 
mechanisms, and procedural remedies. J Retail. 2012;88(4):542–55.

47. Podsakoff PM, MacKenzie SB, Lee JY, Podsakoff NP. Common method biases 
in behavioral research: a critical review of the literature and recommended 
remedies. J Appl Psychol. 2003;88(5):879–903.

48. Xu W, Wu J, Cao L. COVID-19 pandemic in China: Context, experience and 
lessons. Health Policy and Technology. 2020;9(4):639–48.

49. Hu G, Li P, Yuan C, Tao C, Wen H, Liu Q, et al. Information Disclosure during the 
COVID-19 epidemic in China: City-Level Observational Study. J Med Internet 
Res. 2020;22(8):e19572.

50. Kim J-N, Grunig JE. Problem solving and communicative action: a situational 
theory of Problem solving. J Communication. 2011;61(1):120–49.

51. Andrade G, Bedewy D, Bani I. Motivational factors to receive the COVID-19 
vaccine in the United Arab Emirates: a cross-sectional study. J Community 
Health. 2022;47(3):530–8.

52. Ospina J, Jiang T, Hoying K, Crocker J, Ballinger T. Compassionate goals pre-
dict COVID-19 health behaviors during the SARS-CoV-2 pandemic. PLoS ONE. 
2021;16(8):e0255592.

53. Dutta-Bergman MJ. Complementarity in consumption of news types across 
traditional and new media. J Broadcast Electron Media. 2004;48(1):41–60.

54. Ruppel EK, Rains SA. Information sources and the Health information-seeking 
process: an application and extension of Channel Complementarity Theory. 
Communication Monogr. 2012;79(3):385–405.

55. Shen Z, Zhong Z, Xie J, Zhang Q, Li S. The effects of Information-seeking 
behaviors on risk perception during the COVID-19 pandemic: a cross-sec-
tional Correlational Survey. Psychol Res Behav Manag. 2022;15:1707–19.

56. Zang S, Zhang X, Xing Y, Chen J, Lin L, Hou Z. Applications of Social Media 
and Digital Technologies in COVID-19 vaccination: scoping review. J Med 
Internet Res. 2023;25:e40057.

57. Uchibori M, Ghaznavi C, Murakami M, Eguchi A, Kunishima H, Kaneko S et al. 
Preventive behaviors and information sources during COVID-19 pandemic: a 
cross-sectional study in Japan. Int J Environ Res Public Health [Internet] 2022; 
19(21).

58. Vis B. The comparative advantages of fsQCA and regression analysis for 
moderately Large-N analyses. Sociol Methods Res. 2012;41(1):168–98.

Publisher’s Note
Springer Nature remains neutral with regard to jurisdictional claims in 
published maps and institutional affiliations.


	COVID-19 information seeking and individuals’ protective behaviors: examining the role of information sources and information content
	Abstract
	Background
	Methods
	Data collection and sample
	Measures
	Data analysis
	Common method bias

	Results
	Demographic characteristics of study participants
	Individuals’ preferences on the information sources and information content
	Associations between information sources and individuals’ preventive behaviors
	Associations between information content and individuals’ preventive behaviors
	fsQCA analysis and results

	Discussion
	Information sources and information content
	Associations of information sources and content and individuals’ preventive behaviors
	The configurations of information sources and content promoting individuals’ preventive behaviors
	Comprehension of regression analysis results and fsQCA results
	Theoretical and practical implications
	Limitations

	Conclusion
	References


