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Abstract 

Background The lawsuit that led to the U.S. Master Settlement Agreement (MSA) exposed the cigarette industry’s 
deceptive marketing practices, which changed population perceptions about the cigarette industry and helped 
prevent cigarette smoking. The cigarette industry now owns many electronic cigarette (e-cigarette) companies and 
make their own e-cigarettes. Given that the MSA occurred in previous decades, many millennial and generation Z 
young adults may not know about the MSA and the cigarette industry’s marketing practices. It is unknown whether 
awareness about the MSA and cigarette industry practices may influence these young adults’ e-cigarette industry and 
e-cigarette health risk perceptions, which may inform e-cigarette prevention efforts.

Methods Cross-sectional data were collected from a U.S. sample of tobacco-naïve young adults, 18–30 years-old, 
susceptible to e-cigarette use (n = 1,329) through an online panel service in August 2021-January 2022. Participants 
reported their demographic characteristics, awareness of the MSA, awareness of cigarette industry practices, e-ciga-
rette industry perceptions, and e-cigarette health risk perceptions. We examined the relationships between awareness 
of the MSA and cigarette industry practices with e-cigarette industry and e-cigarette health risk perceptions using 
multivariable linear regressions, adjusted for demographic characteristics.

Results Overall, 36.2%, 24.1%, and 39.3% of participants had heard of the MSA and knew a lot about it, had heard of 
the MSA, but did not know much about it, and did not hear of the MSA, respectively. On average, participants were 
aware of 5.2 (SD = 3.0) of the 11 cigarette industry practices included. Hearing about the MSA and knowing a lot 
about it and awareness of more cigarette industry practices were associated with less positive e-cigarette industry 
and higher e-cigarette health risk perceptions, whereas having heard of the MSA but not knowing much about it was 
associated with more positive e-cigarette industry and lower e-cigarette health risk perceptions.

Conclusions Findings suggest that increasing comprehensive awareness of the MSA and cigarette industry practices 
may influence young adults’ e-cigarette-related perceptions, and may importantly prevent detrimental information 
gaps about the cigarette industry. Future research should investigate the potential impact of increasing awareness 
of the MSA and cigarette industry practices in changing e-cigarette-related perceptions, which may help prevent 
e-cigarette use.
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Introduction
Young adults have the highest rates of electronic ciga-
rette (e-cigarette) use worldwide [1, 2]. E-cigarettes con-
tain harmful chemicals including nicotine; therefore, 
e-cigarette use during young adulthood poses substantial 
health harm and addictive risks [3]. For example, e-cig-
arette use among young adults who never smoked ciga-
rettes is associated with long-term consequences to the 
developing brain, poorer respiratory health [4, 5], and 
subsequent uptake of other tobacco products including 
cigarettes [3, 6, 7], making e-cigarette use prevention a 
significant public health agenda [3].

The 1998 U.S. Master Settlement Agreement (MSA), 
resulting from a historic civil ligation settlement between 
the Attorneys General for 46 U.S. states, five U.S. terri-
tories, and the District of Columbia and the four largest 
cigarette manufacturers (i.e., Philip Morris, R.J. Reynolds, 
Brown & Williamson and Lorillard) [8], has been instru-
mental in preventing cigarette smoking in the last several 
decades [9–11]. For example, the MSA set new advertis-
ing, marketing, promotional, and flavoring restrictions to 
help prevent cigarette smoking uptake among young peo-
ple [8, 12]. Importantly, the lawsuit also helped to change 
population perceptions about the cigarette industry, by 
unveiling industry documents and funding effective ciga-
rette smoking prevention campaigns [8] that disclosed 
the cigarette industry’s deceptive marketing practices and 
denormalized the cigarette industry [13–18]. For exam-
ple, a previous study found that youth and young adults 
with more exposure to news coverage about litigation 
of “light” cigarettes were less likely to believe the health 
“benefits” of “light” cigarettes compared to those with 
less litigation news exposure [19]. This previous study 
also found that having inaccurate beliefs about “light” 
cigarettes was associated with lower perceived risks of 
cigarette smoking and reduced intention to quit smok-
ing [19]. Overall, this previous study showed that com-
prehensive awareness of tobacco litigation may impact 
tobacco-related knowledge and perceptions, and poten-
tially influence tobacco-related behaviors among youth 
and young adults.

Since the early 2010’s, the cigarette industry has 
begun acquiring e-cigarette companies (i.e., e-ciga-
rette industry) and making their own e-cigarettes [3]. 
For example, Vuse [20], the leading e-cigarette brand 
accounting for a little more than 30% of the U.S. e-cig-
arette market share in 2022 [21, 22] is manufactured 
by RJ Reynolds, the maker of Newport and Camel 
cigarettes [23]. Juul, another leading e-cigarette brand 

accounting for approximately an additional 30% of 
the U.S. e-cigarette market share in 2022 [21, 22], was 
acquired with a 35% stake by Altria [24], the maker 
of Malboro cigarettes [25], in 2018. Most recently in 
2023, Altria announced definitive agreement to acquire 
full global ownership of NJOY e-cigarettes, includ-
ing NJOY ACE, the only pod-based e-cigarette with 
market authorizations from the U.S. Food and Drug 
Administration as of March 2023 [26]. Thus, this con-
nection between the cigarette and e-cigarette industries 
makes it unsurprising that the e-cigarette industry has 
engaged in some of the same predatory activities (e.g., 
cartoon-like imagery in advertising [27], flavorings) 
that the cigarette industry was once allowed to use pre-
MSA to sell cigarettes to young people [28]. Recent 
research has shown that being unaware of the connec-
tion between the cigarette and e-cigarette industries 
is associated with more positive perceptions of the 
e-cigarette industry among young adults, which may 
potentially lead to e-cigarette use [29]. Additionally, 
misperceiving that the e-cigarette and cigarette indus-
tries were different entities is associated with current 
e-cigarette use among young adults [29].

While awareness of the MSA and the deceptive mar-
keting practices of the cigarette industry may be well-
known to older generations of young adults through 
effective public education campaigns [9], it is unclear 
whether the current generation of young adults (i.e., 
a part of the millennial and generation z) post-MSA 
era are aware of the MSA and the cigarette industry’s 
deceptive marketing practices. Given the effectiveness 
of anti-cigarette industry messaging with preventing 
cigarette smoking in previous young adult generations 
[13–18], perhaps educating millennial and generation Z 
young adults about the deceitful tactics of the cigarette 
industry and the substantial cigarette-and-e-cigarette 
industry connection may influence their perceptions 
about the e-cigarette industry and e-cigarette health 
risk perceptions to ultimately help prevent e-cigarette 
use. Although previous research has examined per-
ceptions about industry connections [29], there is a 
lack of research examining MSA litigation awareness 
and awareness of cigarette industry practices that can 
inform e-cigarette prevention research. To help fill 
these research gaps, we examined associations between 
awareness of the MSA and cigarette industry practices 
with e-cigarette industry perceptions and perceived 
health risks of e-cigarette use among tobacco naïve 
young adults susceptible to e-cigarette use. We also 
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examined demographic correlates of MSA awareness, 
awareness of cigarette industry practices, e-cigarette 
industry perceptions, and perceived health risks of 
e-cigarette use. Demographic correlates were examined 
given the targeted marketing of cigarettes to minor-
itized populations [30], particularly Black individuals 
[31], and the varying exposure to e-cigarette adver-
tising [32, 33], susceptibility [34], and use behaviors 
among young adults by demographic characteristics 
[35, 36]. For our primary analysis, we hypothesized 
that greater awareness of the MSA and cigarette indus-
try practices may be associated with young adults’ less 
positive e-cigarette industry perceptions and greater 
e-cigarette health risk perceptions, which then may be 
helpful strategies in preventing e-cigarette initiation.

Methods
Data were from a U.S. sample of tobacco naïve young 
adults ages 18-30  years-old susceptible to e-cigarette 
use (n = 1,329) recruited and cross-sectionally sur-
veyed through Qualtrics online panel services in August 
2021-January 2022. Qualtrics’ online panel participants 
were recruited from various sources, including web-
site intercept recruitment, member referrals, targeted 
email lists, gaming sites, customer loyalty web portals, 
permission-based networks, and social media. Poten-
tial participants were invited to participate in the study 
through Qualtrics panel emails. Qualtrics implemented 
sampling quotas for race and ethnicity, gender, and edu-
cational attainment to improve statistical power for 
examining associations across these groups. Participants 
were considered tobacco naïve if they reported never 
using the following tobacco products, not even one or 
two puffs/times: e-cigarettes, cigarettes, cigarillos, little 
filtered cigars, large premium cigars, hookah tobacco, 
smokeless tobacco and heated tobacco products. Partici-
pants were given a description of e-cigarettes similarly 
to a national tobacco survey [37] and were asked four 
e-cigarette use susceptibility items (i.e., “Do you think 
that you will use a vape soon?”; “Do you think that you 
will use a vape in the next year?”; “Do you think that in 
the future you might experiment with vapes?”; “If one 
of your best friends were to offer you a vape, would you 
use it?”) [38]. Participants were considered susceptible 
to e-cigarette use if they reported a response (“definitely 
yes”; “probably yes”; “probably not”; “definitely not”) 
other than “definitely not” to all four susceptibility items. 
Of those screened (n = 17,831), 1,329 participants were 
eligible and completed an online survey after providing 
their informed consent. Participants were compensated 
according to Qualtrics’ panel provider compensation 
systems including rewards, membership points, and gift 
cards. This study received an exempt determination from 

Institutional Review Board (IRB) review by the National 
Institutes of Health, Office of IRB Operations.

Measures
Demographic characteristics
Participants reported their demographic characteris-
tics including age (collected and coded as a continuous 
variable), race and ethnicity (coded as Hispanic [any 
race]; Black/African American; White; or another race 
[i.e., Indigenous, Asian, multi-racial, Native Hawaiian 
or Pacific Islander, or “other” race), gender (coded as 
man; woman), educational attainment (coded as ≤ high 
school or GED degree; vocational school or some college; 
or ≥ a college degree), annual household income (coded 
as < $35,000; ≥ $35,000 to < $100,000, and ≥ $100,000), 
and sexual orientation (coded as heterosexual or LGBQ + 
orientation [lesbian or gay, bisexual, or “something 
else”]). 

Awareness of the Master Settlement Agreement (MSA)
In a single item, participants were asked, “Before today, 
have you heard of the 1998 Master Settlement Agree-
ment between the U.S. states and cigarette companies?” 
and reported the extent of their awareness about the 
MSA. Response and analytic variable categories included: 
“yes, I have heard of it and know a lot about it”; “yes, I 
have heard of it, but don’t know much about it”; and “no, 
I have not heard of it.”

Awareness of cigarette industry practices
Participants were asked to report whether they thought 
cigarette companies engaged in 11 cigarette industry 
practices (e.g., “Denied under oath that smoking causes 
lung cancer, even though they had internal scientific evi-
dence”; “Sponsored activities connected to cultural tra-
ditions e.g., Native American powwows, Chinese New 
Year, Cinco de Mayo, African/Black History Month”; 
“Increased the level of nicotine in cigarettes to keep 
smokers addicted”; “Added menthol to make cigarettes 
seem less harsh and more appealing to new smokers and 
young people”; see supplemental materials  for all prac-
tices) [39–41]. Response options to each item were “yes”, 
“no”, or “don’t know”. We recoded responses to represent 
awareness of each cigarette industry practice (i.e., yes = 1; 
no/don’t know = 0) and counted the number of prac-
tices participants were aware of to create an overall score 
ranging from 0–11 practices.

Electronic cigarette industry perceptions
In eight adapted items [42, 43], participants were asked 
to report their level of agreement (1 = strongly disagree 
to 4 = strongly agree) to statements about the e-ciga-
rette industry (i.e., “Electronic vaping companies are 
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responsible for young people vaping”; “Electronic vap-
ing companies are trying to convince the public that 
vapes are safe”; “Electronic vaping companies are in the 
business of keeping people hooked on nicotine”; “Elec-
tronic vaping companies heavily advertise their prod-
ucts to young people”; see supplemental materials for 
all e-cigarette industry perception items) (Cronbach’s 
alpha = 0.88). We reverse coded responses and averaged 
them to create an overall e-cigarette industry perception 
score. Higher scores represent more positive perceptions 
of the e-cigarette industry.

Electronic cigarette health risk perceptions
Participants were asked to report the level of likelihood 
they believed someone would experience 18 poten-
tial health harm and addictive risks of e-cigarette use 
(e.g., “Get exposed to harmful chemicals”; “Harm their 
brain development”; “Have difficulty quitting [elec-
tronic cigarettes]”; see supplemental materials for all 
e-cigarette health risk perception items). (Cronbach’s 
alpha = 0.95). Responses ranged from very unlikely = 1 to 
very likely = 4. We averaged responses to create an over-
all health risk perception score with higher scores rep-
resenting higher perceived likelihood of absolute health 
harm and addictive risks of e-cigarette use.

Statistical analysis
We used descriptive statistics (e.g., frequencies, propor-
tions, means, and standard deviations) to summarize 
sample characteristics. We used a multivariable multino-
mial logistic regression model to examine demographic 
associations with awareness of the  MSA. We also used 
multivariable linear regression models to examine demo-
graphic associations with awareness of cigarette industry 
practices, e-cigarette industry perceptions, and e-ciga-
rette health risk perceptions. We then assessed multicol-
linearity between awareness of the MSA and awareness 
of cigarette industry practices using a multivariable lin-
ear regression model, adjusted for demographic char-
acteristics, to examine Variance Inflation Factors (VIF): 
awareness of the  MSA was entered as an independent 
variable (“Heard, know a lot” category VIF score = 1.7; 
“heard, don’t know much” category VIF score = 1.4) and 
awareness of cigarette industry practices was entered as 
the outcome variable. The VIF scores from this model 
indicated no significant collinearity [44]. We used a mul-
tivariable linear regression model to examine the asso-
ciations of awareness of the MSA and cigarette industry 
practices with e-cigarette industry perceptions, adjusting 
for demographic  characteristics. Additionally, we used 
multivariable linear regression models to assess the asso-
ciations between awareness of the  MSA and cigarette 
industry practices and  e-cigarette industry perceptions 

with e-cigarette health risk perceptions in two models. In 
the first model, only awareness of the MSA and cigarette 
industry practices, as well as demographic characteristics 
were included. In the second model, e-cigarette industry 
perceptions was additionally included. This sequential 
approach was used to avoid potential underestimation of 
the associations of awareness of the  MSA and cigarette 
industry practices with e-cigarette health risk percep-
tions [45]. Drawing from the cigarette smoking litera-
ture, we chose to include e-cigarette industry perceptions 
as an independent variable in this model since cigarette 
industry perceptions is associated with increased smok-
ing health risk perceptions [12]. Overall, there was < 5% 
missing data for variables of interest, and listwise dele-
tion was used for variables included in the models. All 
analyses were conducted in SPSS version 28 (Armonk, 
NY: IBM Corp.).

Results
Characteristics of the sample are presented in Table  1. 
Overall, 36.2% had heard of the MSA and knew a lot 
about it, 24.1% had heard of the MSA, but did not know 
much about it, and 39.3% did not hear of the MSA. On 
average, participants were aware of 5.2 (SD = 3.0) of the 
11 cigarette industry practices included. Participants 
also had somewhat negative perceptions of the e-ciga-
rette industry overall, scoring below the mid-point of 
the scale (Mean = 2.0, SD = 0.63), and perceived health 
risks from e-cigarette use as likely to happen (Mean = 2.9, 
SD = 0.69). Awareness of the MSA, awareness of cigarette 
industry practices, e-cigarette industry perceptions and 
e-cigarette health risk perceptions by demographic char-
acteristics are also presented in Table 1.

Demographic correlates of awareness of the  MSA, 
awareness of cigarette industry practices, e-cigarette 
industry perceptions, and e-cigarette health risk percep-
tions from regression models are presented in Table  2. 
Results from the multivariable multinomial logistic 
regression model showed that older participants (vs. 
younger), men (vs. women), and those with ≤ high school 
and some college education (vs. college degree) were 
more likely to report either having heard of the MSA 
and knowing a lot about it or having heard of the MSA 
and not knowing much about it relative to not hear-
ing about the MSA. Participants self-identifying as His-
panic, Black, and other race (vs. White participants), 
with < U.S. $35,000 and ≥ U.S. $35,000 to < U.S. $100,000 
annual  household income (vs. ≥ U.S.  $100,000), and 
LGBQ + sexual orientation (vs. heterosexual) were less 
likely to report either having heard of the MSA and 
knowing a lot about it or having heard of the MSA and 
not knowing much about it relative to not hearing about 
the MSA.
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The multivariable linear regression model with 
awareness of cigarette industry practices showed 
that Hispanic participants (vs. White participants), 
Black participants (vs. White participants) and those 
with ≤ high school education (vs. college degree) were 
aware of fewer cigarette industry practices. Participants 
identifying with LGBQ + sexual orientation (vs. hetero-
sexual) were aware of more cigarette industry practices.

Results from the multivariable linear regression model 
with e-cigarette industry perceptions revealed that 
Black participants (vs. White participants) and those 
with < U.S. $35,000 and ≥  U.S. $35,000 to < U.S. $100,000 
annual household income (vs. ≥ U.S. $100,000) had more 
positive perceptions of the e-cigarette industry, while 
those identifying with LGBQ + sexual orientation had 
less positive perceptions of the e-cigarette industry than 
those identifying with heterosexual sexual orientation.

Lastly, results from the multivariable linear regression 
model with e-cigarette health risk perceptions  showed 
that participants with some college education per-
ceived greater health risks from e-cigarette use (vs. col-
lege degree), while those with those with < U.S. $35,000 
and ≥ U.S.  $35,000 to < U.S.  $100,000 annual  household 
income (vs. ≥ U.S.  $100,000) had lower health risk per-
ceptions of e-cigarette use.

Table 3 presents results from the multivariable linear 
regression models examining associations with the two 
outcome variables of e-cigarette industry perceptions 
and e-cigarette health risk perceptions. The multivari-
able linear regression model that examined associations 
between awareness of the MSA and  cigarette indus-
try practices with e-cigarette industry perceptions, 
adjusted for demographic characteristics, showed that 
those who heard of the MSA and knew a lot about it 

Table 1 Sample characteristics by awareness of the Master Settlement Agreement and cigarette industry practices, electronic 
cigarette industry perceptions, and electronic cigarette health risk perceptions (N = 1,329)

Other race category includes individuals identifying as American Indian or Alaska Native, Asian, Native Hawaiian or Pacific Islander, multi-racial or “other”; 
LGBQ + category includes individuals identifying as lesbian, gay, bisexual or “something else”; SD indicates standard deviation; some n totals for categories within 
variables do not sum to total sample size due to sporadic missing data (< 5% of cases for any individual variable)

Demographic 
characteristics

Sample Awareness of the Master Settlement 
Agreement 

Awareness 
of cigarette 
industry 
practices

Electronic 
cigarette 
industry 
perceptions

Electronic 
cigarette  
health risk 
perceptionsHeard, know Heard,  

don’t know
Not heard

% (n) Mean (SD) % (n) % (n) % (n) Mean (SD) Mean (SD) Mean (SD)

Overall – – 36.2 (481) 24.1 (320) 39.3 (522) 5.2 (3.0) 2.0 (0.63) 2.9 (0.69)

Age – 24.44 (3.4) – – – – – –

Race and ethnicity
 Hispanic 14.1 (187) 14.4 (27) 18.7 (35) 66.3 (124) 4.6 (3.4) 2.1 (0.68) 2.8 (0.79)

 Black 16.3 (216) 16.7 (36) 21.8 (47) 61.1 (132) 4.0 (3.5) 2.2 (0.70) 2.7 (0.71)

 White 61.0 (811) 47.8 (388) 26.3 (213) 25.9 (210) 5.7 (2.7) 1.9 (0.58) 3.0 (0.67)

 Other race 8.4 (112) 25.9 (29) 22.3 (25) 49.1 (55) 5.2 (3.2) 2.1 (0.60) 2.9 (0.60)

Gender
 Men 48.5 (645) 47.0 (303) 27.3 (176) 25.6 (165) 5.5 (2.8) 2.0 (0.64) 2.9 (0.71)

 Women 49.0 (651) 172 (26.4) 21.0 (137) 51.8 (337) 4.9 (3.2) 2.0 (0.62) 2.9 (0.69)

Educational attainment
 ≤ high school/GED 39.4 (523) 34.6 (181) 21.4 (112) 42.8 (224) 4.5 (3.1) 2.1 (0.66) 2.8 (0.73)

 Some college 26.9 (357) 34.5 (123) 26.6 (95) 38.9 (139) 5.4 (3.0) 1.9 (0.54) 3.0 (0.59)

 ≥ college degree 33.8 (449) 39.4 (177) 25.2 (113) 35.4 (159) 5.9 (2.8) 1.9 (0.65) 2.9 (0.72)

Annual household income
 < $35,000 30.1 (400) 7.8 (31) 22.8 (91) 68.0 (272) 4.2 (3.6) 2.3 (0.70) 2.7 (0.73)

≥ $35,000 
to < $100,000

39.0 (518) 40.2 (208) 27.4 (142) 32.4 (168) 5.6 (2.9) 1.9 (0.63) 2.9 (0.72)

 ≥ $100,000 30.9 (411) 58.9 (242) 21.2 (87) 20.0 (82) 5.8 (2.9) 1.8 (0.43) 3.2 (0.52)

Sexual orientation
 Heterosexual 86.0 (1143) 40.2 (460) 24.7 (282) 34.6 (396) 5.2 (2.9) 2.0 (0.62) 2.9 (0.70)

 LGBQ + 11.4 (152) 13.2 (20) 17.1 (26) 69.1 (105) 5.7 (3.5) 2.0 (0.60) 2.9 (0.59)
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(vs. those who did not hear about the MSA) (B = -0.10 
95% CI = -0.19,-0.02) and those who were aware of 
more cigarette industry practices (B = -0.06, 95% 
CI = -0.07,-0.05) had less positive perceptions of the 
e-cigarette industry, whereas those who heard of the 
MSA, but didn’t know much about it (vs. those who did 
not hear about the MSA) (B = 0.09, 95% CI = 0.01,0.18) 
had more positive perceptions of the e-cigarette indus-
try. We also conducted further analysis to compare 
those who did not hear about the MSA to those who 
heard of the MSA, but did not know much about it, and 
results indicated that those who did not hear about the 
MSA had less positive perceptions of the e-cigarette 
industry (vs. those who heard of the MSA, but did not 
know much about it) (B = -0.09, 95% CI = -0.18,-0.01).

The multivariable linear regression models that exam-
ined associations between awareness of the MSA, aware-
ness of cigarette industry practices, and e-cigarette 
industry perceptions with e-cigarette health risk percep-
tions, adjusted for demographic characteristics, revealed 
that those who had heard of the MSA and knew a lot 
about it (vs. those who did not hear about the MSA)  (B 
= 0.20, 95% CI = 0.10,0.30) and those who were aware 
of more cigarette industry practices (B = 0.04, 95% CI = 
0.03,0.06) had higher perceived health risks of e-cigarette 
use, while those who had heard of the MSA, but didn’t 
know much about it (vs. those who did not hear about 
the MSA) (B = -0.12, 95% CI = -0.22,-0.02) had lower per-
ceived health risks of e-cigarette use. Additionally, we con-
ducted further analysis to compare those who did not hear 
about the MSA to those who heard of the MSA, but did 
not know much about it and found that those who did not 
hear about the MSA had higher e-cigarette risk percep-
tions (B = 0.12, 95% CI = 0.02,0.22). Following, when we 
entered e-cigarette industry perceptions into the original 

model with those who did not hear about the MSA as the 
reference group for the awareness of the  MSA variable, 
we found that more positive perceptions of the e-cigarette 
industry (B = -0.54, 95% CI = -0.60,-0.48) was also associ-
ated with lower perceived health risks of e-cigarette use.

Discussion
Despite previous young adult generations’ in the late 
1990’s and early 2000’s knowing about the MSA and 
cigarette industry practices through cigarette smok-
ing prevention efforts like the Truth Campaign [17], it 
was unknown how much this current young adult gen-
eration in the early 2020’s are aware of the MSA and 
previous cigarette industry practices. We hypothesized 
that greater awareness of the MSA and more cigarette 
industry practices could in turn be associated with less 
positive perceptions of the e-cigarette industry and 
higher perceived health risks of e-cigarette use. This is 
an important consideration given that low e-cigarette 
health risk perceptions is associated with initiating 
e-cigarette use [46]. We found that while hearing about 
the MSA and knowing a lot about it was associated with 
less positive perceptions of the e-cigarette industry and 
higher perceived risks of e-cigarette use, hearing about 
the MSA but not knowing much about it was associated 
with more positive perceptions of the e-cigarette indus-
try and lower perceived risks of e-cigarette use, rela-
tive to not hearing about the MSA at all. Though these 
results about hearing about the MSA but not knowing 
much about it were surprising, these results align with 
previous research that suggest having more exposure 
to litigation may be informative and help shape accu-
rate beliefs [19]. Perhaps, simply being aware of the 
term “Master Settlement Agreement” without know-
ing about the details of the litigation may leave young 

Table 3 Associations with electronic cigarette industry perceptions and electronic cigarette health risk perceptions (N = 1,329)

Multivariable linear regression models adjusted for age, race and ethnicity, gender, educational attainment, annual household income, and sexual orientation; B 
indicates unstandardized beta coefficient; 95% CI indicates 95% confidence interval; bolded values indicate statistical significance p < 0.05. Estimates for awareness 
of the Master Settlement Agreement and awareness of cigarette industry practices were not adjusted for electronic cigarette industry perceptions, while estimate for 
electronic cigarette industry perceptions was adjusted for awareness of the Master Settlement Agreement and awareness of cigarette industry practices

Outcome variables

Independent variables Electronic cigarette industry perceptions Electronic cigarette health risk 
perceptions

B 95% CI B 95% CI

Awareness of the Master Settlement Agreement
 Heard, know a lot -0.10 -0.19,-0.02 0.20 0.10,0.30
 Heard, don’t know 0.09 0.01,0.18 -0.12 -0.22,-0.02
 Not heard of REF – REF –
Awareness of cigarette industry practices -0.06 -0.07,-0.05 0.04 0.03,0.06
Electronic cigarette industry perceptions – – -0.54 -0.60,-0.48
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adults with ambiguity about the MSA, which may 
potentially lead to dangerous misperceptions and mis-
interpretations of the “MSA”, and in turn influence 
their e-cigarette-related perceptions. This speculation 
is supported by our finding that greater awareness of 
more cigarette industry practices is associated with less 
positive perceptions about the e-cigarette industry and 
higher perceived health risks of e-cigarette  use. Per-
haps, the importance of being  aware of the  MSA and 
cigarette industry practices is grounded in cumulative 
understanding of the cigarette industry’s history and 
practices, and how much young adults know about 
these aspects of the cigarette industry.

Overall, the potential impact of anti-e-cigarette 
industry messaging to prevent e-cigarette use has been 
mixed. While a previous study found that messaging 
themed as industry targeting performed less effectively 
than other messaging themes examined [47], there are 
some previous research suggesting the potential util-
ity of anti-e-cigarette industry  messaging to prevent 
e-cigarette use. For example, exposure to anti-e-ciga-
rette industry health communication was associated 
with more anti-industry attitudes among young adults 
in a previous study [48]. Another previous study also 
found that anti-e-cigarette industry messaging connect-
ing the e-cigarette industry to “Big Tobacco” was associ-
ated with increased perceived health risks of e-cigarette 
use, less intentions to use e-cigarettes, and more sup-
port for e-cigarette policy control [49]. Findings from 
the current study build on previous research by pro-
viding insights on potentially helpful message content 
to improve the potential effectiveness of anti-industry 
e-cigarette prevention messaging. Future research 
should examine whether messaging content about the 
longstanding history of the cigarette industry’s decep-
tive practices and the MSA can impact perceptions 
about the e-cigarette industry, e-cigarette health risk 
perceptions, and ultimately susceptibility and initiation 
of e-cigarettes among young adults. Future research is 
also needed to understand how awareness of cigarette 
industry practices may influence use of other tobacco 
products among young adults.

Increasing awareness about the MSA and cigarette 
industry practices may be promising given that sam-
pled tobacco naïve young adults susceptible to e-ciga-
rette use had little awareness about the MSA and the 
deceptive practices of the cigarette industry. Specifi-
cally, 36% of the sample reported hearing about the 
MSA and knowing a lot about it. On average, tobacco 
naïve young adults susceptible to e-cigarette use in this 
study were also aware of five of the 11 cigarette indus-
try practices we included. These findings suggest the 

potential for increasing knowledge to help promote 
attitudinal changes and prevent dangerous mispercep-
tions about the cigarette and e-cigarette industries. 
Overall, efforts to inform the current young adult gen-
eration about the cigarette industry’s deceptive prac-
tices and the revival of the cigarette industry’s playbook 
with e-cigarettes may help change perceptions that 
support susceptibility.

Findings from this sample also suggest that racial 
and ethnic young adults, young adults with ≤ high 
school/GED and some college education, young adults 
with < U.S. $35,000 annual household income, and young 
adults identifying with LGBQ + sexual orientation may 
most benefit from efforts to increase awareness about the 
MSA. Additionally, increasing awareness about cigarette 
industry marketing practices may be especially impor-
tant for Hispanic and Black young adults and those with 
lower education (i.e., ≤ high school/GED vs. ≥ college 
degree) who had less awareness of these practices in this 
sample. Such efforts can have important tobacco control 
implications, especially given that these populations have 
been and continue to be profiled by the cigarette industry 
[50–52].

This study has a few limitations. Although this study 
includes a U.S. sample of tobacco naïve young adults 
susceptible to e-cigarette use with quota sampling to 
improve statistical power to examine demographic cor-
relates, the sample was recruited through online panel 
non-probability sampling approaches and may not be 
representative of U.S. young adults susceptible to e-cig-
arette use and may not be generalizable to other young 
adults such as those who use tobacco products. We were 
also unable to include gender minority participants in 
the analysis due to small sample sizes. It is important 
for future studies to examine awareness of the MSA and 
cigarette industry practices and their associations with 
e-cigarette-related perceptions among gender minority 
populations. Additionally, we did not assess what partici-
pants knew about the MSA and their knowledge about 
the connection between the two industries. Since aware-
ness of the MSA and cigarette industry practices may be 
subject to social desirability bias, awareness in this study 
may be overestimated (awareness of the  MSA = 36.2%; 
awareness of cigarette industry practices = 5.2 out of 
11 included). Nonetheless, this study informs future 
e-cigarette prevention research with a potential messag-
ing content strategy. Future research is needed to better 
understand how raising awareness about the MSA and 
cigarette industry practices can potentially change per-
ceptions about the e-cigarette industry and e-cigarette 
health risk perceptions, and potentially help prevent ini-
tiation and use.
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Conclusions
This study examined awareness of the 1998 Master 
Settlement Agreement and cigarette industry prac-
tices among millennial and generation Z young adults 
aged 18- to 30  years-old who were either very young 
or not yet born during the height of cigarette smok-
ing prevention efforts exposing the cigarette industry’s 
practices. We found that young adults susceptible to 
e-cigarette use who had heard of the MSA and knew 
a lot about it and those who were aware of more ciga-
rette industry practices had less positive perceptions of 
the e-cigarette industry and higher perceived risks of 
e-cigarette use. Importantly, our findings also suggest 
that hearing of the MSA, but not knowing much about 
it may have negative implications for young adults’ 
e-cigarette-related perceptions. Thus, future research 
should examine whether informing young adults’ 
about the cigarette industry’s longstanding history of 
deceptive marketing practices pre-MSA, and the ciga-
rette industry’s connection to the e-cigarette industry, 
may be a potentially impactful e-cigarette prevention 
messaging strategy.

Supplementary Information
The online version contains supplementary material available at https:// doi. 
org/ 10. 1186/ s12889- 023- 15520-2.

Additional file 1. 

Acknowledgements
Not applicable.

Authors’ contributions
LP and KC had equal contributions to conceptualizing the study design, data 
analysis, and interpretation of findings. LP drafted the initial manuscript and 
led data analysis. KC reviewed and revised the manuscript. All authors read 
and approved the final manuscript.

Funding
Open Access funding provided by the National Institutes of Health (NIH). 
This research was supported by the National Institute on Minority Health 
and Health Disparities Division of Intramural Research (NIMHD DIR), NIH 
Intramural Research Program and Food and Drug Administration’s Center 
for Tobacco Products (FDA CTP). LP was supported by the Pathway to 
Independence Award in Tobacco Regulatory Research from NIH/FDA 
(K99CA272919) and NIMHD DIR. NIMHD DIR and NIH/FDA had no role in 
the study design, collection, analysis or interpretation of the data, writ-
ing the manuscript, or the decision to submit the paper for publication. 
The content was not reviewed by the FDA, but underwent the standard 
manuscript clearance process for scientific papers published from the NIH 
Intramural Research Program. The opinions and comments expressed in 
this paper belong to the authors and do not necessarily reflect those of 
the U.S. Government, Department of Health and Human Services, National 
Institutes of Health, and National Institute on Minority Health and Health 
Disparities.

Availability of data and materials
The datasets generated and/or analysed during the current study are not 
publicly available due to the proprietary nature of the data but are available 
from the corresponding author on reasonable request.

Declarations

Ethics approval and consent to participate
This study received an approval exempt determination from our affiliation’s 
National Institutes of Health Institutional Review Board (IRB), which is overseen 
by the National Institutes of Health, Office of IRB Operations. Informed consent 
was obtained from all participants and all methods were carried out in accord-
ance with relevant guidelines and regulations.

Consent for publication
Not applicable.

Competing interests
The authors declare no competing interests.

Author details
1 Division of Intramural Research, National Institute on Minority Health 
and Health Disparities, 9000 Rockville Pike, Bethesda, MD 20892, USA. 

Received: 13 January 2023   Accepted: 24 March 2023

References
 1. Dutra LM, Glantz SA. High international electronic cigarette use among 

never smoker adolescents. J Adolescent Health. 2014;55(5):595–7. https:// 
doi. org/ 10. 1016/j. jadoh ealth. 2014. 08. 010.

 2. World Health Organization. Regional Office for Europe. Summary results 
of the global youth tobacco survey in selected countries of the WHO 
European Region. World Health Organization. Regional Office for Europe. 
2020.  https:// apps. who. int/ iris/ handle/ 10665/ 336752.

 3. U.S. Department of Health and Human Services. E-Cigarette use among 
youth and young adults. A report of the Surgeon General. Atlanta, GA: 
Department of Health and Human Services, Centers for Disease Control 
and Prevention, National Center for Chronic Disease Prevention and 
Health Promotion, Office on Smoking and Health; 2016.

 4. England LJ, Bunnell RE, Pechacek TF, Tong VT, McAfee TA. Nicotine and 
the developing human: a neglected element in the electronic cigarette 
debate. Am J Prev Med. 2015;49(2):286–93. https:// doi. org/ 10. 1016/j. 
amepre. 2015. 01. 015.

 5. Bozier J, Chivers EK, Chapman DG, et al. The evolving landscape of e-cig-
arettes: a systematic review of recent evidence. Chest. 2020;157(5):1362–
90. https:// doi. org/ 10. 1016/j. chest. 2019. 12. 042.

 6. Berry KM, Fetterman JL, Benjamin EJ, et al. Association of electronic ciga-
rette use with subsequent initiation of tobacco cigarettes in US youths. 
Jama Netw Open. 2019;2(2):e187794–e187794. https:// doi. org/ 10. 1001/ 
jaman etwor kopen. 2018. 7794.

 7. Khouja JN, Suddell SF, Peters SE, Taylor AE, Munafò MR. Is e-cigarette use 
in nonsmoking young adults associated with later smoking? A systematic 
review and meta-analysis. Tob Control. 2021;30(1):8–15. https:// doi. org/ 
10. 1136/ tobac cocon trol- 2019- 055433.

 8. National Association of Attorneys General. Multistate settlement with the 
tobacco industry. Boston, Massachusetts: Tobacco Control Resource Center, 
Inc. and the Tobacco Products Liability Project; 2000. Accessed 10 Dec 
2022. http:// tobac co. neu. edu/ Extra/ multi state_ settl ement. htm# MASTER.

 9. Graham AL. Engaging people in tobacco prevention and cessation: Reflect-
ing back over 20 years since the Master Settlement Agreement. Ann Behav 
Med. 2020;54(12):932–41. https:// doi. org/ 10. 1093/ abm/ kaaa0 89.

 10 Jones WJ, Silvestri GA. The Master Settlement Agreement and its impact 
on tobacco use 10 years later: lessons for physicians about health policy 
making. Chest. 2010;137(3):692–700. https:// doi. org/ 10. 1378/ chest. 
09- 0982.

 11 Sloan FA, Trogdon JG. The impact of the Master Settlement Agreement 
on cigarette consumption. J Policy Anal Manage. 2004;23(4):843–55. 
https:// doi. org/ 10. 1002/ pam. 20050.

 12. Malone RE, Grundy Q, Bero LA. Tobacco industry denormalisation as a 
tobacco control intervention: a review. Tob Control. 2012;21(2):162–70. 
https:// doi. org/ 10. 1136/ tobac cocon trol- 2011- 050200.

https://doi.org/10.1186/s12889-023-15520-2
https://doi.org/10.1186/s12889-023-15520-2
https://doi.org/10.1016/j.jadohealth.2014.08.010
https://doi.org/10.1016/j.jadohealth.2014.08.010
https://apps.who.int/iris/handle/10665/336752
https://doi.org/10.1016/j.amepre.2015.01.015
https://doi.org/10.1016/j.amepre.2015.01.015
https://doi.org/10.1016/j.chest.2019.12.042
https://doi.org/10.1001/jamanetworkopen.2018.7794
https://doi.org/10.1001/jamanetworkopen.2018.7794
https://doi.org/10.1136/tobaccocontrol-2019-055433
https://doi.org/10.1136/tobaccocontrol-2019-055433
http://tobacco.neu.edu/Extra/multistate_settlement.htm#MASTER
https://doi.org/10.1093/abm/kaaa089
https://doi.org/10.1378/chest.09-0982
https://doi.org/10.1378/chest.09-0982
https://doi.org/10.1002/pam.20050
https://doi.org/10.1136/tobaccocontrol-2011-050200


Page 10 of 11Phan and Choi  BMC Public Health          (2023) 23:615 

 13. Cowell AJ, Farrelly MC, Chou R, Vallone DM. Assessing the impact of the 
national ‘truth’ antismoking campaign on beliefs, attitudes, and intent to 
smoke by race/ethnicity. Ethn Health. 2009;14(1):75–91. https:// doi. org/ 
10. 1080/ 13557 85080 22577 15.

 14. Farrelly MC, Duke JC, Nonnemaker J, et al. Association between The Real 
Cost media campaign and smoking initiation among youths - United 
States, 2014–2016. MMWW Morb Mortal Wkly Rep. 2017;66(2):47–50. 
https:// doi. org/ 10. 15585/ mmwr. mm660 2a2.

 15. Duke JC, Farrelly MC, Alexander TN, et al. Effect of a national tobacco 
public education campaign on youth’s risk perceptions and beliefs about 
smoking. Am J Health Promot. 2018;32(5):1248–56. https:// doi. org/ 10. 
1177/ 08901 17117 720745.

 16. Thrasher JF, Niederdeppe J, Farrelly MC, Davis KC, Ribisl KM, Haviland ML. 
The impact of anti-tobacco industry prevention messages in tobacco 
producing regions: evidence from the US truth® campaign. Tob Control. 
2004;13(3):283. https:// doi. org/ 10. 1136/ tc. 2003. 006403.

 17 Farrelly MC, Nonnemaker J, Davis KC, Hussin A. The influence of the 
national Truth® Campaign on smoking initiation. Am J Prev Med. 
2009;36(5):379–84. https:// doi. org/ 10. 1016/j. amepre. 2009. 01. 019.

 18. Farrelly MC, Davis KC, Duke J, Messeri P. Sustaining ‘truth’: Changes 
in youth tobacco attitudes and smoking intentions after 3 years of a 
national antismoking campaign. Health Educ Res. 2009;24(1):42–8. 
https:// doi. org/ 10. 1093/ her/ cym087.

 19. Dunlop SM, Romer D. Relation between newspaper coverage of ‘light’ 
cigarette litigation and beliefs about ‘lights’ among American adolescents 
and young adults: the impact on risk perceptions and quitting intentions. 
Tob Control. 2010;19(4):267. https:// doi. org/ 10. 1136/ tc. 2009. 032029.

 20. RJ Reynolds Vapor. Vapor. Accessed 10 Dec 2022. https:// www. rjrva por. 
com/ produ cts/ vapor.

 21. Tobacco Reporter. Vuse Widens Lead Over Juul. Accessed 
on 22 Sept 2022. https:// tobac corep orter. com/ 2022/ 09/ 22/ 
vuse- widens- lead- over- juul/.

 22. Vapor Voice. Reynold’s Vuse Continues to Build Market Lead Over Juul. 
Accessed on 12 Dec 2022. https:// vapor voice. net/ 2022/ 05/ 12/ reyno lds- 
vuse- conti nues- to- build- market- lead- over- juul/.

 23. RJ Reynolds. What We Make. Accessed on 12 Dec 2022. https:// rjrt. com/ 
trans formi ng- tobac co/ what- we- make/.

 24. Wamsley, Laurel. Altria Buys 35 Percent Stake In E-Cigarette Maker Juul. 20 
December 2018. Accessed on 12 Dec 2022. https:// www. npr. org/ 2018/ 
12/ 20/ 67891 5071/ altria- buys- 35- perce nt- stake- in-e- cigar ette- maker- juul.

 25. Altria Marlboro. About Altria at a Glance. Accessed on 12 Dec 2022. 
https:// www. altria. com/ en/ about- altria.

 26. Altria Marlboro. Altria Announces Definitive Agreement to Acquire NJOY 
Holdings, Inc. Accessed on 13 Mar 2023. https:// inves tor. altria. com/ press- 
relea ses/ news- detai ls/ 2023/ Altria- Annou nces- Defin itive- Agree ment- to- 
Acqui re- NJOY- Holdi ngs- Inc/ defau ltaspx.

 27. Jackler RK, Ramamurthi D. Unicorns cartoons: marketing sweet and 
creamy e-juice to youth. Tob Control. 2017;26(4):471. https:// doi. org/ 10. 
1136/ tobac cocon trol- 2016- 053206.

 28 Andrade Md, Hastings G, Angus K. Promotion of electronic cigarettes: 
Tobacco marketing reinvented? BMJ. 2013;347:f7473. https:// doi. org/ 10. 
1136/ bmj. f7473.

 29 Cuccia AF, Patel M, Kierstead EC, Evans WD, Schillo BA. Associations of 
e-cigarette industry beliefs and e-cigarette use and susceptibility among 
youth and young adults in the United States. Drug Alcohol Depen. 
2022;231:109126. https:// doi. org/ 10. 1016/j. druga lcdep. 2021. 109126.

 30. Centers for Disease Prevention and Control. Tobacco Industry Marketing. 
Accessed on 13 Mar 2023. https:// www. cdc. gov/ tobac co/ data_ stati stics/ 
fact_ sheets/ tobac co_ indus try/ marke ting/ index. htm# marke ting.

 31. Gardiner PS. The African Americanization of menthol cigarette use in the 
United States. Nicotine Tob Res. 2004;6(Suppl 1):S55-65. https:// doi. org/ 
10. 1080/ 14622 20031 00016 49478.

 32. Tan ASL, Hanby EP, Sanders-Jackson A, Lee S, Viswanath K, Potter J. Inequi-
ties in tobacco advertising exposure among young adult sexual, racial 
and ethnic minorities: examining intersectionality of sexual orientation 
with race and ethnicity. Tob Control. 2021;30(1):84. https:// doi. org/ 10. 
1136/ tobac cocon trol- 2019- 055313.

 33. Grilo G, Crespi E, Cohen JE. A scoping review on disparities in exposure 
to advertising for e-cigarettes and heated tobacco products and implica-
tions for advancing a health equity research agenda. Int J Equity Health. 
2021;20(1):238. https:// doi. org/ 10. 1186/ s12939- 021- 01576-2.

 34. Gaiha SM, Rao P, Halpern-Felsher B. Sociodemographic factors associated 
with adolescents’ and young adults’ susceptibility, use, and intended 
future use of different e-cigarette devices. Int J Env Res Pub He. 
2022;19(4):1941. https:// doi. org/ 10. 3390/ ijerp h1904 1941.

 35 Hoffman L, Delahanty J, Johnson SE, Zhao X. Sexual and gender minority 
cigarette smoking disparities: an analysis of 2016 Behavioral Risk Factor 
Surveillance System data. Prev Med. 2018;113:109–15. https:// doi. org/ 10. 
1016/j. ypmed. 2018. 05. 014.

 36. Dai H, Ramos AK, Faseru B, Hill JL, Sussman SY. Racial disparities of 
e-cigarette use among US youths: 2014–2019. Am J Public Health. 
2021;111(11):2050–8. https:// doi. org/ 10. 2105/ ajph. 2021. 306448.

 37. United States Department of Health and Human Services. National 
Institutes of Health. National Institute on Drug Abuse, and United States 
Department of Health and Human Services. Food and Drug Administra-
tion. Center for Tobacco Products. Population Assessment of Tobacco 
and Health (PATH) Study [United States] Public-Use Files. Inter-university 
Consortium for Political and Social Research [distributor]. 2022. https:// 
doi. org/ 10. 3886/ ICPSR 36498. v17.

 38. Pierce JP, Choi WS, Gilpin EA, Farkas AJ, Merritt RK. Validation of suscepti-
bility as a predictor of which adolescents take up smoking in the United 
States. Health Psychol. 1996;15(5):355–61. https:// doi. org/ 10. 1037// 0278- 
6133. 15.5. 355.

 39. Tobacco Control Legal Consortium. The Verdict Is In: Findings from 
United States v. Philip Morris, The Hazards of Smoking. 2006.

 40. Rosenberg NJ, Siegel M. Use of corporate sponsorship as a tobacco 
marketing tool: a review of tobacco industry sponsorship in the USA, 
1995–99. Tob Control. 2001;10(3):239. https:// doi. org/ 10. 1136/ tc. 10.3. 
239.

 41. Campaign for Tobacco-Free Kids. Designed for Addiction: How the 
Tobacco Industry Has Made Cigarettes More Addictive, More Attractive 
to Kids and Even More Deadly. 2014. https:// www. tobac cofre ekids. org/ 
assets/ conte nt/ what_ we_ do/ indus try_ watch/ produ ct_ manip ulati on/ 
2014_ 06_ 19_ Desig nedfo rAddi ction_ web. pdf.

 42. Hammond D, Fong GT, Zanna MP, Thrasher JF, Borland R. Tobacco denor-
malization and industry beliefs among smokers from four countries. Am 
J Prev Med. 2006;31(3):225–32. https:// doi. org/ 10. 1016/j. amepre. 2006. 04. 
004.

 43. Ashley MJ, Cohen JE. What the public thinks about the tobacco industry 
and its products. Tob Control. 2003;12(4):396–400. https:// doi. org/ 10. 
1136/ tc. 12.4. 396.

 44 O’brien RM. A caution regarding rules of thumb for Variance Infla-
tion Factors. Qual Quant. 2007;41(5):673–90. https:// doi. org/ 10. 1007/ 
s11135- 006- 9018-6.

 45. Westreich D, Greenland S. The table 2 Fallacy: Presenting and interpreting 
confounder and modifier coefficients. Am J Epidemiol. 2013;177(4):292–
8. https:// doi. org/ 10. 1093/ aje/ kws412.

 46 Cooper M, Loukas A, Case KR, Marti CN, Perry CL. A longitudinal study 
of risk perceptions and e-cigarette initiation among college students: 
Interactions with smoking status. Drug Alcohol Depen. 2018;186:257–63. 
https:// doi. org/ 10. 1016/j. druga lcdep. 2017. 11. 027.

 47. Boynton MH, Sanzo N, Brothers W, et al. Perceived effectiveness of objec-
tive elements of vaping prevention messages among adolescents. Tob 
Control. 2022:tobaccocontrol-2021–057151. https:// doi. org/ 10. 1136/ 
tobac cocon trol- 2021- 057151.

 48. Hair EC, Kreslake JM, Rath JM, Pitzer L, Bennett M, Vallone D. Early 
evidence of the associations between an anti-e-cigarette mass 
media campaign and e-cigarette knowledge and attitudes: results 
from a cross-sectional study of youth and young adults. Tob Control. 
2021:tobaccocontrol-2020–056047. https:// doi. org/ 10. 1136/ tobac cocon 
trol- 2020- 056047. 

 49. Owusu D, Massey Z, Popova L. An experimental study of messages 
communicating potential harms of electronic cigarettes. PLoS One. 
2020;15(10):e0240611. https:// doi. org/ 10. 1371/ journ al. pone. 02406 11.

 50. U.S. Department of Health and Human Services. Tobacco Use Among 
U.S. Racial/Ethnic Minority Groups—African Americans, American Indians 
and Alaska Natives, Asian Americans and Pacific Islanders, and Hispanics: 
A Report of the Surgeon General. Atlanta, Georgia: U.S. Department of 
Health and Human Services, Centers for Disease Control and Prevention, 
National Center for Chronic Disease Prevention and Health Promotion, 
Office on Smok ing and Health, 1998.

https://doi.org/10.1080/13557850802257715
https://doi.org/10.1080/13557850802257715
https://doi.org/10.15585/mmwr.mm6602a2
https://doi.org/10.1177/0890117117720745
https://doi.org/10.1177/0890117117720745
https://doi.org/10.1136/tc.2003.006403
https://doi.org/10.1016/j.amepre.2009.01.019
https://doi.org/10.1093/her/cym087
https://doi.org/10.1136/tc.2009.032029
https://www.rjrvapor.com/products/vapor
https://www.rjrvapor.com/products/vapor
https://tobaccoreporter.com/2022/09/22/vuse-widens-lead-over-juul/
https://tobaccoreporter.com/2022/09/22/vuse-widens-lead-over-juul/
https://vaporvoice.net/2022/05/12/reynolds-vuse-continues-to-build-market-lead-over-juul/
https://vaporvoice.net/2022/05/12/reynolds-vuse-continues-to-build-market-lead-over-juul/
https://rjrt.com/transforming-tobacco/what-we-make/
https://rjrt.com/transforming-tobacco/what-we-make/
https://www.npr.org/2018/12/20/678915071/altria-buys-35-percent-stake-in-e-cigarette-maker-juul
https://www.npr.org/2018/12/20/678915071/altria-buys-35-percent-stake-in-e-cigarette-maker-juul
https://www.altria.com/en/about-altria
https://investor.altria.com/press-releases/news-details/2023/Altria-Announces-Definitive-Agreement-to-Acquire-NJOY-Holdings-Inc/defaultaspx
https://investor.altria.com/press-releases/news-details/2023/Altria-Announces-Definitive-Agreement-to-Acquire-NJOY-Holdings-Inc/defaultaspx
https://investor.altria.com/press-releases/news-details/2023/Altria-Announces-Definitive-Agreement-to-Acquire-NJOY-Holdings-Inc/defaultaspx
https://doi.org/10.1136/tobaccocontrol-2016-053206
https://doi.org/10.1136/tobaccocontrol-2016-053206
https://doi.org/10.1136/bmj.f7473
https://doi.org/10.1136/bmj.f7473
https://doi.org/10.1016/j.drugalcdep.2021.109126
https://www.cdc.gov/tobacco/data_statistics/fact_sheets/tobacco_industry/marketing/index.htm#marketing
https://www.cdc.gov/tobacco/data_statistics/fact_sheets/tobacco_industry/marketing/index.htm#marketing
https://doi.org/10.1080/14622200310001649478
https://doi.org/10.1080/14622200310001649478
https://doi.org/10.1136/tobaccocontrol-2019-055313
https://doi.org/10.1136/tobaccocontrol-2019-055313
https://doi.org/10.1186/s12939-021-01576-2
https://doi.org/10.3390/ijerph19041941
https://doi.org/10.1016/j.ypmed.2018.05.014
https://doi.org/10.1016/j.ypmed.2018.05.014
https://doi.org/10.2105/ajph.2021.306448
https://doi.org/10.3886/ICPSR36498.v17
https://doi.org/10.3886/ICPSR36498.v17
https://doi.org/10.1037//0278-6133.15.5.355
https://doi.org/10.1037//0278-6133.15.5.355
https://doi.org/10.1136/tc.10.3.239
https://doi.org/10.1136/tc.10.3.239
https://www.tobaccofreekids.org/assets/content/what_we_do/industry_watch/product_manipulation/2014_06_19_DesignedforAddiction_web.pdf
https://www.tobaccofreekids.org/assets/content/what_we_do/industry_watch/product_manipulation/2014_06_19_DesignedforAddiction_web.pdf
https://www.tobaccofreekids.org/assets/content/what_we_do/industry_watch/product_manipulation/2014_06_19_DesignedforAddiction_web.pdf
https://doi.org/10.1016/j.amepre.2006.04.004
https://doi.org/10.1016/j.amepre.2006.04.004
https://doi.org/10.1136/tc.12.4.396
https://doi.org/10.1136/tc.12.4.396
https://doi.org/10.1007/s11135-006-9018-6
https://doi.org/10.1007/s11135-006-9018-6
https://doi.org/10.1093/aje/kws412
https://doi.org/10.1016/j.drugalcdep.2017.11.027
https://doi.org/10.1136/tobaccocontrol-2021-057151
https://doi.org/10.1136/tobaccocontrol-2021-057151
https://doi.org/10.1136/tobaccocontrol-2020-056047
https://doi.org/10.1136/tobaccocontrol-2020-056047
https://doi.org/10.1371/journal.pone.0240611


Page 11 of 11Phan and Choi  BMC Public Health          (2023) 23:615  

•
 
fast, convenient online submission

 •
  

thorough peer review by experienced researchers in your field

• 
 
rapid publication on acceptance

• 
 
support for research data, including large and complex data types

•
  

gold Open Access which fosters wider collaboration and increased citations 

 
maximum visibility for your research: over 100M website views per year •

  At BMC, research is always in progress.

Learn more biomedcentral.com/submissions

Ready to submit your researchReady to submit your research  ?  Choose BMC and benefit from: ?  Choose BMC and benefit from: 

 51. National Center for Chronic Disease Prevention and Health Promotion 
(US) Office on Smoking and Health. The Health Consequences of Smok-
ing—50 Years of Progress: A Report of the Surgeon General. Atlanta (GA): 
Centers for Disease Control and Prevention (US); 2014.

 52. Washington HA. Burning Love: big tobacco takes aim at LGBT youths. Am 
J Public Health. 2002;92(7):1086–95. https:// doi. org/ 10. 2105/ ajph. 92.7. 
1086.

Publisher’s Note
Springer Nature remains neutral with regard to jurisdictional claims in pub-
lished maps and institutional affiliations.

https://doi.org/10.2105/ajph.92.7.1086
https://doi.org/10.2105/ajph.92.7.1086

	U.S. young adults’ awareness of the Master Settlement Agreement and cigarette industry practices and their associations with electronic cigarette industry and health risk perceptions
	Abstract 
	Background 
	Methods 
	Results 
	Conclusions 

	Introduction
	Methods
	Measures
	Demographic characteristics
	Awareness of the Master Settlement Agreement (MSA)
	Awareness of cigarette industry practices
	Electronic cigarette industry perceptions
	Electronic cigarette health risk perceptions

	Statistical analysis

	Results
	Discussion
	Conclusions
	Anchor 19
	Acknowledgements
	References


